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O U R S T A N D

WE’RE IN BUSINESS TO HELP YOU

REDUCE DOWNTIME.
Commercial! vehicle insurance designed to help you get back on the road,

commercial vehicle insurance as well as other

insurance products designed to help keep your
business in the race. Are you in Good Hands*?

When your vehicle is out of business, so are
you. That's why All state provides fast and fair
claim service. Your local Allstate agent offers

1 - 8 8 8 - 3 2 2 - 3 0 7 8
CALL NOW TO SPEAK TO AN
ALLSTATE AGENT NEAR YOU.

> l l l s t a t e

Subject to availability and (jwiifications. Allstate fcsurance Company and Allstate Indemnity Company, Northbrook, IL. Allstate County Mutual Insurance Company. Irving, TX. Allstate New Jersey Insurance Company,
Bridgewater NJ. The "Cupped Hands" logo isare listered service mark and “Our Stand" Is aservice mark of Allstate Insurance Company. NASCAR* is aregistered trademark olthe National Association for Stock Car
Auto Racing, Inc. O2007 Allstate Insurance Comi any, Northbrook, IL.



AName You Know
As abusiness owner, you know the importance of a
good name. Your name is your reputation. Your name
stands for ail that you offer in products and
It’s asymbol of who you are. So. we thought you
might like to know that Allstate, the name you know
for insuring your personal vehicle and your home,
also offers abusiness auto policy to help protect vehi¬
cles used in your locksmith business.
The following are coverages typically included in
our business auto policy that might be important to
you as abusiness owner:

Business Auto Liability coverage
●Higher limits up to S2.000.000 per occur¬

r e n c e .

●Protects you if you are legally responsible
for injuries and damages arising out of
the ownerehip. maintenance, or use of
business vehicles.

●Cost is based on several factors, includ¬
ing garage location, type and use of vehi¬
cle. and the violation and accident activi¬
ty of your drivers.

●Additional Insured coverage may be
required when you contract with govern¬
mental agencies or bid on local
commercial jobs.

●Generally not available on apersonal
auto policy.

●Usually is no charge to add an insured to
aCommercial Auto policy.

Hired Auto coverage
●Provides liability coverage for those

vehicles you rent, hire or borrow for
business use.

●The premium for hired auto liability
coverage is based on the estimated
annual renta l cost .

●Tools and Special Equipment
●Provides protection to permanently

attached equipment on your vehicle.
●You will need to let your agent know the

value of the equipment to include in the
cost of the vehic le.

YouTe good at your business. Your insurance com¬
pany should be the same way.
Contact an Allstate agent to discuss your business
auto insurance needs. To be referred to an agent,
please call 800.859.0247 or email
a b i s 0 @ a l l s t a t c . c o m .

Subject to ovailobilily and quolifications. Insurance coverage is
subject to policy terms.
Allstate insurance Company

Allstate Indemnity Compony
Northbrook, IL

Allstate County Mutual Insurance Company

s e r v i c e s .

Wha t 'S
Coming To You

ALOA continues to proviile you with this
and other great benefits and services!
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Need information in ahurryP
Use AlOA's Fax On Demand service.
J u s t c a l l 3 1 0 - 5 7 5 - 5 0 2 7 a n d r e c e i v e ;

1. ALOA Index of Documents (1 pg)
2. Reasons to Join ALOA (2 pg)
3, Locksmith Career Summary (3 pgs)
4. Locksmith School List (1 pg)
5. ACE Class Schedule (1 pg)
6- Certification Information (5 pgs)
7. PRP Category List (1 pg)
8. ALOA Membership Application (1 pg)
9. ALOA List of Benefits (1 pg)
10. ASF Scholarship Application (1 pg)
11. ASF Scholarship lnformabon(1 pg)
1Z ALOA Video Library Order Form (1 pg)
13. Safe &Vault Technicians Association Membership

Applicalion/Subscription Form (2 pgs)
14. Recertification Information (4 pgs)
15. Legislation Action Network Newsletter (2 pgs)
16. Various State Law Issues (8 pgs)
17. Industry Position Paper (1 pg)
18. ALOA Convention Class Schedule (3 pgs)
19. ALOA Convention Class Descriptions (30 pgs)
20. ALOA Convention Registration Fornis (4 pgs)
21. Board of Directors Nomination Form (2 pgs)
22. ALOA Company Membership Appfcation (2 pgs)

■j

310-575-5027
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Dear Members,

wonderful experience. The chapter had a
s e v e nVisiting our chapter in Japan for their tenth anniversary celebration °

of these two fine chapters.

1had left for Japan on the first of March and returned home on
SAVTA on the eighth.

the sixth. Then, with aone day breather, Ileft for

The SAFETECH Convention and Trode Show was greotl The classes, trade exhibit and Factory tours were oil wellaided A, the Thursday night's KickOFf Party, sponsored by Sargent and GreenleoF, the onnual^and Is aterrilic success Iattended the SAVTA Board Meeting and Generol Meeting ot winch our own
North Central director oF AlOA, received aspeciol aword and oliFetime membership to SAVTA.
Friday, the show opened, Friday night, LSI and Lockmosters sponsored otrip to their Facilities where weto soL Fantastic barbeque and entertainment. The museum and B-BCl provided on opportune chance to combineedul̂ n and pleasure Saturday night was ospecial time. S&G took everyone to aFomous race trock, the Red
Mile There we saw apresentation, abriel history oF S&G's one hundred and Filty years in our industry. Ron Smv̂!y Present oF SAVTA, and Ieach presented Sargent ond GreenleoF with acommemorative plaque in honor oF theiroliversary. Then, oFter osuperlative dinner, we were mesmerized by ahypnotist who showed the members oF the
audience their freer side.

At this time we have multiple candidotes lor all ol the positions that ore to be voted on ,bolh presidential ĉh>Mol Iapplaud those who ore so giving oF their time and efforts to step up and run tor the positions oF president and
directors of the boord.

were treated

Take 'er easy!

Sincerely,

Robert E. Mock

Keynotes ●April 2007
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LOUISIANA-MISSISSIPPI
L O C K S M I T H A S S O C I AT I O N

Convention, Classes, and Dealer Show
Paragon Casino and Resort

Marksville, LA
April 26, 27, and 28, 2007

Cost $150,00 for all classes you want to take.
Includes Breakfast on Saturday

Check out our web site for information

www.loumiss.org
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JMP-KEYS 2007
A D I N D E X

I n s i d e F r o n t C o v e r]Things That Go BUMP in the Night
(or Day)

A l l s t a t e

1Fax on Demand

Read the definitive guide to the bump-key issue. 3L M L A

by Jim Hancock 7A L O A 2 0 0 7

1 5Cal-Royal..

Letro Truck3Member Spotlight:
Guy Gabai -S.O.S. Locksmith Corp.

1 6

1 7B e n J i m
S.O.S. has been servicing New York for over 30 years. 1 8P B P
Find out why.

1 9S a f e t e c h 2 0 0 8

2 0C l e a r s t a r3It's in the Fingers -Follow-up Article
Read Greg Perry's follow-up article to last month s
Something Old, Something New.
by Greg Perry, CMl, CPS

2 1I R

2 3T u r n 1 0

2 5D K S

2 7ALOA Golf Tournament

3The Art of Persuasion
Are you familiar with the art of persuasion? Find out how
to get the edge you need to reach your goals.
by Paul Ertdress

2 8C S P E C

2 9ALOA Be Su re To Vo te

3 1ALOA Member Recruitment

3 3U l t r o l i f t

4 0A & B

4 0Locksmithing UNL.

Coast Safe &Lock

HL Flake

4 0

4 1

4 2A L O A P r e s i d e n t ' s C l u b

4 3N o r t h B e n n e t S t r e e t S c h o o l

4 4J e t H a r d w a r e

I n s i d e B a c k C o v e rD o o r J a m A r m o r

B a c k C o v e rCCL

J
d e p a r t m e n t s

Presidential

Viewpoint..
Execu t i ve . . .

Applicants

Calendar.

Core

. 5 Classified

Associate
Members

8 Legislative.34 3 8
2

6 9

3 6

V i s i t our NF\A/ ^ I
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e x e c u t i v e P r e s i d e n t
Robert AAxk

18561 863-0710
presidenlOaloa.org

Secretary
John Sodetlortd, CMl, CAAST

14141 327-5625

Volume 53, Issue 4

❖ Additional contact inFormation for the ALOA Boord is available on the ALOA website-
www.aloa.org or by contacting the ALOA oFfice at 3500 Eosy Street; Dallas, TX 75247;
(800)532-2562; FAX (214)819-9736; e-mail aloa@oloa.org.

secrelory@aloa.otgr /
i'̂ Directors, Northeast

Tom foxwell
(410) 206-5772

nediredorOoloQ.org
Robert D. OeWeese. CMl. CPS

(410)2850101
nedireclor@aloo.org

Directors, Southeast
Tom Gillingham, Jr., CM., CPS

(615) 264-0747
sedirector@aloa.org

Ken Kupferman, CMl, CPS
(813) 232-7600

sediteclor@QloQ.org
Director, North Central

William Smith, RL
1920} 893-5282

Guy Spinelb, RL
(815) 394-1000

ncdirectoi@oloa.org
D i r e c t o r, S o u t h C e n t r a l

CD lipscomb, CAAl, CPS
(903) 874-3522

scdirector@oloo.org
Directors, Southwest

Greg Porb, CRl
(858) 271-1155

swdirector@aloa.org
Julie McCItney, CRl

1714) 636-5652
swdirector@oloa.org

Director, Northwest
Keith E. Whiling, OvU, CFl

[360)601-5656
nwdlrecloi@aloa.org

Director, International
Hons Mejishede, CMl

(453) 539-3939
cutdireclor@aloa.oig

D i r e c t o r, A s s o c i a t e
Don Floeck

(800) 231-4105
asdireclor@aloa.org

T r u s t e e s

tiuslees'Saloo.org
Randy Simpson, CMl, CPP

1281) 240-5959

John J. Greencn, CMl, CPS
1773} 486,2030

Wlliom Young, CMl, CPS
(610) 647-5042

I I
^\ A

Editor &Director of Creative Services
Betty Southerlond

Comptroller
Kathy Romobelty@oloa.org .koihy@aloa.org

Advertising Sales
Kim Hammond 

Membership Development Manager
Ellen R. McEwenvoice: 817-645-6778

F o x : 8 1 7 - 6 4 5 - 7 5 9 9

e-mail: Qdsoles@oloo.org

.ellen@oloo.org

Membership Coordinator Shelly Jett

E x e c u t i v e D i r e c t o r

Charles W. Gibson, Jr., CAE
Convention &Meetings Assistant Karen Lyons

charlie@oloo.org
P R P / E d u c a t i o n C o o r d i n a t o r .Shelley Melton

Assoc ia te Execu t i ve D i rec to r
Dovid Lowell, CML, CMST M o i l R o o m C o o r d i n a t o r.david@oloa.org .... Kevin Wesley

Graphic DesignerConvention &Meetings Manager
Jo Anne Mims

Morgorito Gorzo
.joanne@oloo.org

Accounting Coordinator Joyce Nixon
Operations/Membership Manager

Mary May E x e c u t i v e A s s i s t a n t Sue LongFordmary@oloo.org

Assistant Education Manager Bob Slofford, CMLDirector of IT Operations
Greg K. Jackson ... greg@oloo.org

Legislative Manager T i m M c M u l l e n

C o n t r i b u t o r s

Jerome Andrews, CML
Paul Chondler, CRL
Claire Cohen, CMl
Brian Costley, CMl, CMST
Eric Costley, CRL

Roy D'Adomo, CMl
Billy Edwards, CMl
Don Groffeo, CRL,CMST
Jim Hancock, CPL

JeFf Nunberg, CML, CMST

Randy Simpsor\, CML, CPP
Robert Stafford, CMl
Dove Thielen, CMl

Greg Perry, CMl.CPS

Tom Seroogy
Chorles Stephenson, CPS
Dennis Wotonobe, CML, CMST

Mission Statement: The Associated locksmiths ol Americo, tnc. is dedicated to enhoncing the professionolism, educclion ond ethics among
locksmiths ond those in related sectors of the physical security industry. With approximately 10,000 members in the United Stoles, Conodo and the
Ireeworld, ALOA is poised to help members obloin the knowledge, the strength, ond the confidence to perform their role in the physicol security field
with pride and dignity. Bui it is only through active involvement and porticipotion that AlOA con fully achieve its potential—and con help members to
achieve theirs.

Policies: Keynotes’ is the official publicolion of the Associated locksmiths of America, Ire. (ALOA). Keynotes' acts
disapproving, or guoronleeing the validity or accuracy of ony data, claim, or opinion appearing under obyline or obtained or quoted from on ocknowl-
edged source. The opinions expressed by the authors do not necessarily reflect the official views of ALOA. Also, oppeoronce of advertisements and
new products or service information does not constitute on endorsement of products or services featured by the Associotion. The Association does not
accept responsibility For the inaccuracy of any data, claim, or opinron appearing In Ih spublication, due to typographical errors on the port of the
authors. Association staff or its agents.
Editor's Note: This publication is designed to provide accurate and ouihorltotlve information in regord to the subject matter covered. It is provided
and disseminated with the understanding ihot the publisher is not engaged in rendering legal or other professional services. If legal advice and other
expert assistance is required, the services of acompetent professional should be sought.

Authors' Payment: Payment lor eligible submissions to Keynotes will be bosed on the following criteria: k̂ ic, time spent and post contributions. Authors who
regubriy submil lo Keynotes' are generally paid ahigher rote. The btter is especially true ol authors who swrile to fit specific editorial needs and submit said copy
by Keynotes' deadlines. As ogeneral guideline: Average payment for a750 word, business or 'light' technicol orlicte would be $200. Peyment br □1500 word
article involving significantly higher time ond resoorch efforts would be $400.
Poyment will not be offered for orficles submitted by ALOA employees or members of the ALOA Board of Directors (unless molerial is of atechnicol
nature), nor for articles submitted by ocompany ihol promote that company's products or services. AlOA reserves the right not to poy for articles suk>-
mitted by on individual(s) that promote apartieu'or company's products or services.
Disclaimer: The Associoled Locksmiths of America, Inc., (ALOA). reserves the right to refuse ony article for ony reason. Additionotly, AlOA reserves
the right to edit, amend or modify ony article submitted for publicolion in order to preserve technicol occurocy, clority, foirnoss or grommatical correct-

AlOA will make the best efforts to notify the author of any chonges. The extent of AlOA's liability for ony orlicle or information contained there¬
in will be onotice of correction or retraction in the next possible issue.

Keynotes’ (ISSN 0277 0792) is published monthly except for the combined June/July issue by The Associated locksmiths of America, Inc.,
lion Fnw St Dallas TX 75247-6416, Tebphone; (214) 819-9733, FAX (214) 819-9736; e-mail aloo©aloa,org. Subscription rotes for

' '' n - !■ 1 I ,ta„ar,ntflnlDQ\lQLlexOL POSTIMSM: Send address changes to: Keynotes, 3500 Eosy St., Dolbs,
,, ,,p,oduced or reprmted in ony form without puo.

P o s t P r e s i d e n t s

2003-2005 William Young, CML, CPS
2001-2003 Randy Simpson, CMl

1999-2001 John Greenon, CMl, CPS
1997-1999 Dollos C. Brooks

1995-1997 Dovid lowell, CMl, CA4ST
1993-1995 Breck Comp. CAAl
1991-1993 Henry Printz, CML

1989-1991 Evelyn Wetsonick, CMl, CPS
1987-1989 leonord Possaidfo, CPI

1985-1987 Joe Jockmon. CMl
1983-1985 Stanley Honey, CPL
1981-1983 Louis LoGreco. CPL

1979-1981 John Kerr, RL
1977-1979 Clifford Cox, CML

1974-1977 Chotles Helherington
1972-1974 Gene Loughiid̂

1970-1972 Williom DutcKer, RL
1968-1970 Constant Mofley, RL
19661968 Harold Eddsiein, Rl
1964-1966 Willtam AAeocfwm

1962-1964 RcAtoft Rocklille, CPI
1960-1962 Edwin foep/ef, Rl
19561960 Ernest Johornesen

moderator without approving.a s □

n e s s .

©Copf'9̂'
inn of the publisher. ●April 2007written permission Kev^otes
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GreenvilleW a r r e nG AA Z
M i c h a e l B e c k e t tJ o h n S h a m a s s

Sponsor: John K. Hubei CML North Augusta
V i c t o r L a Va r n w a y

WintervilleM e s a

Sharon Misseldine

Sponsor: Joson Stewart

Herman T. Fields
M Nl A

T NSaint PaulBettendorfC A
CookevilleJay D. HansonJeff LKlingBakersfield

Randy Gentry

Sponsor: Ernest R. Langley Sr
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D a v i d V. F u e n t e s

Redwood City

Gary D. Hogan

Sponsor; Frederick RCollier
Solano Beach

Charles Shapiro
Ve n t u r a

M i c h a e l U c h u i o n

Sponsor; David M. Lowell
CML CMST
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Sponsor: Robert D.
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Charles TownO HC O

James E. Rednowers Jr

Sponsor; Robert D. Smith
CortlandPueblo West

Dennis C. Thomas CRLJames A. Hinojosa Sr
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Sponsor: John L. Shandy
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C T Allison Park V a n c o u v e r

John R. Yates III, CPL

Sponsor: Robert D.
DeWeese CML, CPS

Branford Ye r a s i m o s C a t e v a t i s

Sponsor: Raymond G. Vogel Sponsor: Michael G. Burns
C M L

P a t r i c k J . F o n t a n a

Richard G. Weiss CML,
C P P

HarrisburgM lFL Great BritainM a t t h e w S . L e a v e r

Sponsor: Jerry J. Arnette

Pittsburgh
Wa r r e n J . F r e i s s

C a n t o nO c o e e Essex
Edwin F. Edmunds

Sponsor: Charles E. Batcke
CRL, CPS

Grand Blanc

Andrew H. Tenneriello Anderson

Sponsor: Jeremy M. Ameen

Thomas G. Tusing

Sponsor: Steven R. Myslik
C R L

Or lando

Timothy Kasper

Sponsor: Ken Kupferman
CMLCPS

Ricky Price

Sponsor: Jason Dorner

Kenley

Peter Rigby

Sponsor: Ken Dale
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TKoie applicant̂  ore scHedulsd for cleoronce cn mefrt«n ol AlOA. The
tkould

publithed br meirha revw and conenait wi4iin 30 dayi of this Keyno>es iuue cbe, respecW,. >0 eram cfipliccnts mee) Amdcrds of AlOA's Coda of Eihu.
beoddreê ed to fw Mefrber̂ hip Dcporticrond raid be ligned. Msnberdiip oppikonb (o) have vvcded in die induity two or more years Alied Menibersĥ  |AU oppJicants ore ncT bdumidit, but work in asecurttyrelaled fiefd.

Apprertfice Membership (AP) hove worked ei de rduAy less dm tv^
PiolBsR, if any.

Keynotes ●April 2007
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charlotte, north Carolina

I i t ■
Start Your Engines! V^ 5 ^. 3 ✓This year, with agreat location and a
schedule chock-full of exciting classes
and events, we are pulling out all the
stops to celebrate the ALOA Convention
and Security Expo in Charlotte, North
C a r o l i n a .

Having built an international reputation
among locksmiths as apowerful resource
to explore industry innovation and form
industry alliances, ALOA 2007 is the ideal
place to learn, network or to showcase
your security-related business on the
show floor.

This year weve thought of everything
from an exciting location to acomfort¬
able hotel and aconvention center that is
equipped to handle your every need. The
exhibit hall promises to be overflowing
with the latest technology and new mer¬
chand ise .

xiOOOr/mln 0 ^
2

7 |\
S.007 0A I - O A^ 0

a l o a conven t ion and secur i t y expo
5 i s t A N N U A L

D o n ' t m i s s o u t !



e v e n t sn gu p c o m I
Louisiatia-Mississippi Locksmith Association
Convention, Classes, &Dealer Show
Paragon Casino &Resort
Marksville, LA ●www.loumiss.org

4/26-28VLA Meeting &Class
Charlottesville, VA
Contact: Elliot Paul Conner
emoil: vaJocksmith@verizon.netI

4 / 2 14/18 Doyle University
Minneopolis, MN
Doyle Security Products
For more info www.doylesecurity.com

ELF Convention 2007 ●Riga, Latvia
European Locksmith Federation
Exhibition -Social events -Education
www.ell2007.com ●futo.reiniko@pfplus.lv

5 / 1 8 - 2 0Wyoming Locksmiths Assc. Trode Show
Casper, Wyoming
Jim O’Grody ●307-234-5932

5/4-65/1 Counter Days ●www.doylesecurity.com
5/16 Doyle University

Minneapolis, MN
Doyle Security Products
For more info wvw.doylesecurity.com

6/6 Counter Days ●Minneapolis, MN
Doyle Security Products
RC! with Mark Schrontz ●
www.doylesecurify.com

6/23 VLA Meeting &Closs
Charlottesville, VA
Contact; Elliot Paul Conner
email: vojocksmith@verizon.net

6/20 Doyle University
Minneapolis, MN
Doyle Security Products
For more info www.doylesecority.com

Doyle Annuol Trade Show &Education ●Prior Lake, MN
Doyle Security Products
Mystic Lake Casino
www.doylesecurity.com

9 / 1 4 - 1 5ALOA '07 Convention &Security Expo ●Charlotte, NC
Associated Locksmiths of America
convenlion@aloa.org ●www.aloa.org/convention
Counter Days ●www.doylesecurity.com

7/22-29

7 / 11 ( / )

UPCOMING PRP SittingsUPCOMING ACE CLASSES
Saturday 8:00am ●Roseville, Ml ●Robert C. Noble, CML
Locksmith Security Association ●810-385-9329
Saturday 6:00pm ●Denver, CO ●Barry Meyer, CPL
Cenirol &Southern Colorado Locksmiths Association
303-688-4104 ●ocomal@gwesl.net
Salurdoy 1:00pm ●Delias, TX ●ALOA Certificotion
ALOA Training Center ●education@aloa.org ●
800-532-2562x104

Sunday 8:00am ●Sparks, NV ●Joan Emrick
Clark Security Products ●ioan.emrick@clarksecurity.com
858-974-6737

Friday 6:00pm ●Charlotte, NC ●ALOA Certificotion
ALOA 2007 Convention ●educotion@aloo.org
800-532-2562x104

4 /28 /07Kansas City, MO ●Missouri-Kansas Locksmith Assc.
For specific course schedule please contact:
Bob Turner ●816-525-5522

Kearney, NE ●Nebraska Chapter of ALOA
Push Button Mechonicol Lock Manipulation
Elmer Howard ●safeman@cox.net ●402-676-8973
Denver, Colorado ●Central &Southern Colorado
Locksmths Association ●9ALOA Certified Classes
Contoct: Barry Meyers, CPL ●303-688-1404
Detroit, Michigon
Locksmiths Security Association
Small Formot tC w/L-38 PRP

Marc A. Dearing, CRl ●810-244-4038
Dallas, Texas ●ALOA Training Center
Six-Day Basic Locksmithing Course
ALOA Education ●education@aloo.org
8 0 a 5 3 2 - 2 5 6 2 x l 0 4

Dallas, Texas ●ALOA Training Center
3-Doy Automotive Locksmith Course
ALOA Education ●educalion@oloa.org
800-532-2562x104

Birmingham, AL ●Alabama Chapter of ALOA
Bosic Safe Penetration ●Dallas Brooks
3 3 4 - 8 2 6 - 8 9 9 0

Dallas, Texas ●ALOA Troining Center
Keyless Mechanical Lock Servicing w/L20 PRP
Push Button Mechanical Lock Manipulation
ALOA Education ●educotion@aloo.org
8 0 0 - 5 3 2 - 2 5 6 2 x 1 0 4

Norfolk, Nebraska ●Nebraska Chopter of ALOA
Advanced Topics in Master Keying
Elmer Howard ●safnman@cox.net ●402-676-8973

Charlotte, North Carolino

ALOA 51 st Annual Convention &Security Expo
70 Full Doy Closses ●35 Half Day Classes
&Evening Seminars
ALOA Education ●educotion@aloa.org
800-532-2562x101 ●www.oloo.org

April 14-15, 2007
4 / 2 8 / 0 7

April 21, 2007

5 / 1 2 / 0 7

April 26 -28, 2007

6 / 1 7 / 0 7

May 5, 2007

7 / 2 7 / 0 7

May 7-12, 2007

May 17-19, 2007
Contact the ALOA Education
Department for alist
of classes and training
o f f e r e d i n - h o u s e .

June 9, 2007

June 9-10, 2007

July 14, 2007

July 22-29, 2007



c o r e
HICKORY HARDWARE INTRODUCES
FIVE NEW STYLES OF STORM
D O O R H A R D WA R E

The Georgian and Serenade hardware include lever
styles and finishes that coordinate with Wright
Impressionso Serenade locksets. Made of solid forged
brass, the products come with an integrated keyed
deadlock and low-profile escutcheon plate. The hard¬
ware fits most outswinging wood or metal storm doors
from 3/4" to 11/4" thick.

The Mortise style lock is the highest quality line of
storm door hardware available. The products fit doors
1" to 11/2" thick and include abuilt-in deadbolt with

rekeyable Schlage® keyway. Lever styles and finishes
coordinate with Wright Impressions Serenade locksets
to create aconsistent look in acustomer's home.

Available under the Wright Products brand name, the
products will be on display at the National Hardware
Show in Las Vegas, May 9-1 1, at the Hickory
Hardware booth #31840.

Solid brass line is the first in the industry to match
entry door hardware

Hickory Hardware's Wright Products today introduces
the Accents line of finely crafted, solid brass storm
door hardware in the Cumberland, Villa, Georgian,
Serenade and Mortise styles. These storm door hard¬
ware products are the first available to coordinate in
style and finish with Wright's line of entry door hard¬
w a r e .

The Cumberland and Villa latches, made with solid
brass forged construction, are designed to replace
most standard push button hardware. With bright
brass interior and exterior finishes, the need to match
paint colors is eliminated. Both latches incorporate a
"No Lock Out" feature that prevents the latch from
accidentally locking the door. The hardware fits most
wood or metal outswinging storm doors from 3/4" to
11/4" thick.



l i n g s
Jim Hancock

If you visualize the bottom pins as the cue ball and the
pick gun as the cue stick, you will understand lock bumping.

decades. It is certainly not new and as bypass methods go,
it would not be one of the top choices used by most of

.Though it does work, and quite well on some types of
lock, it lacks the professionalism exhibited when picking

pick gun. To

imp keys. Lock bumping. It’s the rage, it’s the hot topic
revery talk show, news agency, homeowners association
;eting and anyone it seems trying to strike fear in the

of the public regarding their security. It is the latest
u s

a r t s

dgreatest craze of hobbyists that spend their time try-
gto defeat locks. Due to this sudden surge in populari-
many in our profession are seeing an increase in sales
“High Security” locks and getting inundated with calls
>m concerned consumers wanting to know how to stop
is action from compromising their homes and business-
.Sadly, many in our industry are taking advantage of
epublic by fanning the flames of their fear and using
is as ameans to peddle high end products that are
ing used on doors that are worth less than the locks.
;ts take alook at the bump key and lock bumping, how
works, and how we as professionals can make locks
ore resistant to bumping without overselling aproduct.

or raldng or impressioning or even using
understand how it works, lets think for amoment about
how apick gun works. When using apick gun, we insert
atension bar into the lock and apply light tension to the
plug, creating alight bind on the pins, {pic #1) Then we
insert the pick gun tip, and squeeze the trigger.(pic#2) If
everything is done correctly and with some degree of
luck, after afew pops of the gun, the lock will open. This
is based on the same principal as used in croquet or bil¬
liards. If you visualize the bottom pins as the cue ball and
the pick gun as the cue stick you will understand this
readily. When you strike the cue ball with the stick, the
ball moves. When it strikes asecond ball, (the drivers in
the lock) with the proper touch, what occurs? The cue
ball stops where the contact is made and the second ball
moves onward. When you pop the bottom pins, with the

O W I T W O R K S

)ck bumping has been used as means of bypass for
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proper tension on the lock, the bottom pins are hammered ̂
against the drivers. The bottom pins stop in place
while the drivers are knocked upward. If your ten¬
sion is right, the drivers are driven above the
shear line and this allows the lock to turn. A

bump key, or bumping the lock works using the
same premise. With aproperly cut bump key and
using the correct technique, the bottom pins are
hammered against the drivers, creating separation and
voi la! Ashear l ine.

B U M P I N G A L O C K

In order to bump alock, the first thing needed is aproper¬
ly cut bump key. This is the catalyst in asuccessful bump
attempt. So what is aproperly cut bump key? If you stop
and think mechanically for amoment what you are
attempting, it should become clear what is need¬
ed. Since the shear line is created by separating
the bottom pins and drivers at the top of the
plug, you need akey that will not push any of
the bottom pins above the plug surface with sim¬
ple insertion. So aproper bump key is one that con¬
tains the deepest cuts available for the particular manufac¬
turer you are opening. And since we are attempting to
shear 5or 6pin cylinders, this key should be comprised of
the deepest cut all the way down the blade.(pic #3) But the
real key (no pun intended) to the bump keys success is not
just the cuts but the peaks between the roots of the
cuts.(pic#4) It is the peaks that will drive the pin stacks.
With aproperly cut bump key in hand, you now need
something to “shock” or “rap” the key with. In order for
this to work, you are going to have to immolate the actions
of apick gun. In other words, arapid and sharp blow to
the pins. You can not merely by hand accomplish this.
What you use to strike this blow will depend on acouple
of factors: (1) what you have available and (2) what you
use to apply tension to the key. Because bumping, like
picking et al, requires tension on the plug, you will need
something to tension the key while striking it. Most of us
that bump locks simply use our fingers. They are conven¬
ient (always have them with us, hopefully) and we get a
better feel on the lock. Having said this, what Ido not
want to do is use ahammer as astriker. Afinger when hit
by ahammer hurts. Afinger when hit while pinching the
head of akey, hurts exponentially. What Igenerally use is
the handle of aweighty screwdriver.(#5) This is generally
plastic and provides the proper shock to the lock while
providing little shock to me when Imiss hit the key.

'! ' I :- '

7
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With tension applied, use whatever striking device you
choose and strike the end of the key.(#9) The strike
should be sharp and firm but you are not trying to drive
in the winning run in the bottom of the 9th. Sharp and
firm, not heavy and hard. If the cylinder does not turn,
while continuing to hold some tension, pull the key back
out by one space and repeat the operation. You can gener¬
ally tell if you are shearing any pins when you try retract¬
ing the key after each strike because if you have pins
sheared, pulling the key back becomes astruggle as the
bottom pins can not move smoothly between the chamber
in the plug and the now offset upper chamber. Struggling

retract the key could also indicate too much tension
on the key. You may do this 2or 3times before it

opens, you may spend minutes on it and it may
[not open at all. Happy striking!

Now for the actual operation. First, insert your bump key
into the lock all the way to the shoulder stop then back
the key up by one space.(#6 &#7) Again, visualizing
what is happening inside the lock, pin stack #1 is seated
in cut #2, stack #2 is in seat#3, etc. The last stack in the
lock, 5or 6, is actually not seated in acut at all but
rather it resting on the tip angle of the key. With the key
in this position, you now will put light turning pressure
on the key.(#8) If using your fingers, the tension is light,
do not go “white knuckle” on the tension. Just like pick¬
ing, raking etc., too much tension defeats the purpose.

H O W C A N W E M I N I M I Z E L O C K
B U M P I N G S E F F E C T I V E N E S S

let me say that lock bumping in my opinion is not
gwidely used as amethod of entry by the criminal
lent. Lets face it, most people in this line of work do
concern themselves with salvaging alock to be used
entry is made. They will avoid the locked door com¬

pletely if there is aperfectly good window or sliding patio
door available. But thanks to the proliferation of videos
being posted on the internet by hobbyists that bypass

locks for fun, common folks that just want to try it,
news media that sensationalize it as the wave of

the criminal future, and of course word of mouth
and innuendo regarding break-ins around town,
we in this profession as stated earlier are being

asked by the public to offer solutions to this men¬
acing issue.

The easiest and quickest way to lesson the effect of lock
bumping is to sell and install “High Security” locks such
as Medeco M3, Mul-T-Lock, Assa, Primus. These locks
resist bumping for several reasons, not the least of which
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is that if they still retain patent rights, the blanks
readily available. Also, anytime you are attempting a
bypass where you are not creating asimple shear
line but also have to manipulate asecondary
action or shear line, such as in Medeco where
the pins not only have to raise to the proper
height but must rotate to allow aside bar to shear,
bumping just became almost impossible.
But what if the door that this lock is being utilized on is
not substantial enough for such aheavy duty lock? Or
more often perhaps is the scenario where the fear far out¬
weighs the likelihood of the occurrence. In other words,
say an apartment dweller is concerned about bumping.
The noise alone of bumping would almost certainly pro¬
hibit bumping as a“break-in” method of someone in an
apartment setting with neighbors so close. But our
job is to protect the public and make them as
secure as possible without taking advantage of
them. So how do we accomplish this? Here are
some suggestions:

Since the success of the bump key relies on that
hammer effect of the bottom pins bouncing the driv¬
er above the shear line while the bottom pins themselves
remain below plug level, it could be reasonably assumed

that if we use the deepest pin avail¬
able in the brand of lock we are

working with (a9for Schlage, 0for
Sargent, etc) that when abump is
attempted, the longer bottom pin
will perhaps jump enough to cross
plug level and block the shear line,
thereby thwarting the bump attempt.
Following the same logic as above for

why bumping works, it can also be assumed that using a
stiffer spring combined with alonger than normal driver
would be effective. Because of the longer travel required
for the longer driver and the stiffer resistance of the
spring, the hammer effect does not
w o r k a s w e l l .

Spool and mushroom type drivers will also prohibit
bumping from being as successful for the same reasons
they confound normal picking and raking. The combina¬
tion of tension applied to the cylinder and the abnormal

a r e n o t

shape of the driver tend to cause the driver to get caught
up at the shear line in the void of the pin surface.

These are just afew of the ways we can service our cus¬
tomers needs and alleviate their fears concerning bump
keys. They are quick and simple measures and less costly
for the customer than replacing existing locks with some¬
thing that may be overkill.

Let me close by saying again that Ido not believe that
lock bumping has replaced breaking aglass, opening a
patio door, jacking adoor, using unauthorized duplicates
or any other of the myriad of means used by the criminal
element to breach ahouse or business. It is simply the
water cooler topic of the moment and we as an industry
need to be able to deal with it fairly.

{spool pin)

1 3
Keynotes ●April 2007



M E M B E R *

potlight
Welcome to our new monthly feature! Each month we will highlight acurrent ALOA
her &their lockshop with ashort bio and in-depth questions. To be considered or to recom¬
mend afelloiv ALOA member please rend the information provided at the end of this article.

m e m -

Guy Gabai and S.O.S. Locksmith Corp. has been provid¬
ing locksmith and 24 hour emergency locksmith services in
New York for over 30 years. They are also avid supporters
of the Associated Locksmiths of America.

/ / / /
S.O.S. Locksmith Corp.
1 9 7 S e v e n t h A v e .
New York. NY 10011
2 1 2 - 2 4 2 - 1 7 0 8
w w w . s o s l o c k s m i t h . c o m
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1 . Tell us about your background in security and your
experience in locksmithing.

Guy: My family started SOS Locksmith in 1974. As Ikid I
would come by and Iloved watching all the action in the shop.
Approximately 12 years ago Istarted coming more often and
have been here since. C a l - r o y a l

P r o d u c t s , i n c .

2 . What is your favorite place to visit in New York?

Gu}-; The West Village in my favorite area in NYC. E X P L O R E R

Why?3 .

Guy: There is always something going on, day or night. There
is agreat deal of diversity in people, restaurant and shops. In
one block you can find ethnic food from 10 different countries.
And it is also aresidential area that has beautiful architecture
and brownstones.

4 . How did you get involved the business?

Guy: Igot involved when Iwas in college during summer
break. My mom was running the company alone (my father
had just passed away). Ajid Iwanted to “help the family out.
Istarted to go on service call with technicians and Ifound
it very exciting.

Non Clutch Mechanism, "XP" Series
Fits All Major Manufacturers Thru Bolt Locations

C O M M A N D E R

We sell by having a
good reputation as a
company that has
been around for 33

years. Most of our
business comes

through word of
mouth and referrals.

a

Clutch Mechanism, "Com" Series
Large 1C Format

9 8 0 0 E X I T D E V I C E S

« '

1 Grade 1Heavy Duty Exit Devices
Available in all Architectural Finishes

Cal-Royal Products. Inc.
6605 Flotilla Street City of Commerce. CA 90040 U.S.A.

Tel(323) 808-6601 ●(818) 888-6601 ●(800) 876-9258
Fax: (323) 888-6699 ●(818) 888-6699 ●(800) 222-3316

E-maiL* sales@cal-royaLcom ●Website: www.cal-royalcom
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Can you remember your first big security job? What
you tell us about it?

Guy: My personal favorite is aMaster Key System and
CCTV System upgrade that we
shop.

c a n7 .

My family sicarted
SOS Locksmi th in
1974. As Ikid Iwould
come by and Iloved
watching all the action
in the shop.

did in ahotel near our

What has been your most exciting project to date?

(Tii\; One of our company’s most exciting job
plete security upgrade for aCourt House of the Mayors
office in East Orange New Jersey. The job included afull
CCTV installation, lock and panic hardware, audio and a
video intercom system.

8 .

w a s a c o m -

What advice can you give to an aspiring security
professional?

(m!v: To be very knowledgeable about your products and
different product lines and to follow-up on what is in the
market place. And off course, good service and reliability.
That is the way you can develop areputations like we have
of acompany that the public knows they can trust and rely
on. It can be avery competitive business and the more you
know about your product the greater advantage you have.

9 .

Tell us the changes you have seen in security technology
recently.

Guy: There have been many changes especially in the area
of high security locks and cylinders. Restricted keys have
become way more popular, also electronic locking devices
have developed quality hardware and software.

5 .

Do you find that other locksmith in the New York area
work together on referrals and work flow?

Guy: Unfortunately, other locksmith.s in NYC do not work
as ateam as 1wish they would. There are many fly by night
fake locksmith that rip people off and give the market abad
n a m e .

6 .
10. How do you st.ay informed about new products and

security techniques?

(luy: 1read magazines, go to trade show and seminars
and keep in close contact with our distributors and manu¬
facturers.

The Lectro-Toick will make it easier for you to break
back atoad, climb and descend steps, and even
load onto your truck or trailer!

T U

L e c t r o T r u c k
S TA I R C L I M B I N d S Y S T E M

Save on damage costs.
Save on injury costs.
Save on labor costs.

The bottom line: You save money!!

Visit us online at:

www. lec t ro t ruck .com

...or cal! us today at: The Leclro-Truck makes this all possible -ail while
having a1500 #capacity!! Call us today to find out
what you have been missing.

800-619-0625
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Emeî ncy Door Opening Tools
AS Sl-;[ :N ATTHB 2006 A.L.O.A CONVHNTION

All commercial buildings have two things in common:
●Fire code requires that all commercial locks open by asingle action.

●The American Disability Act requires Free access through doorways,
which leaves agap between the door and the floor.

\

Knoblock Tool Leverlock Tool

WITH THIS IN MIND WE HAVE DEVELOPED THE TOOLS REQUIRED TO EFFECTIVELY
OPEN DOORS QUICKLY AND WITHOUT DAMAGE

Designed for interior commercial doors

For knoblocks, the tool is slid under the door with no cords to pull or get tangled.

For leverlocks, asimilar tool is used by applying the same method of sliding the tool under the
door and pull until the lever retracts.

Both tools are designed to work with very little effort, excessive force is not needed.

Visit our web site at WWW.THEBEN-JIM.COIM for more detai ls.

T H E B E N - J I \ 1 K N O B I . O C K T O O L ,$ 99.00

T H E B E N - J I M L E V E R L O C K T O O L $ 7 9 . 0 0

SET (one each) $ 1 6 9 . 0 0

P L U S S H I P P I N G & H A N D L I N C J

T O P L A C E A N O R D E R C A L L 1 - 5 8 6 - 7 7 8 - 1 9 11
O R V I S I T U S A T W W W . T H E B E N - J I M . C O M

M A D E I N T H E U . S . A B Y T H E B E N - J I M C O R P O R AT I O N .

24711 Harper Ave. *St. Clair Shores *MI *48080 *(Fax) 586-778-0530



13. Name one thing in your lockshop that says the most
about you.

Guy: Variety: many difTerent types of people, situations and
jobs -each day brings anew challenge.

11. How do you sell security to the public?

Guy: We sell by having agood reputation as acompany that
has been around for 33 years. Most of our business comes
through word of mouth and referrals. We also have aweb¬
site and do internet advertising and through store sales.

l4. How has life changed for you as alocksmith in the past
few years? Do you feel personal responsibility to secure
the US?

12. What do you see as the future of security? Where are we
headed in today’s age of technology.

Guy: The future of security is confusing. Many manufac¬
turers are coming out with too many electronic products -
which are confusing customers. Also many companies are
making products that are very similar -and once anew
product comes out, it seem to change too quickly. We
will always have amechanical lock and key, electronic
technology can only go do far -so Ifeel it will have to slow
d o w n .

G u \ :

a. In many way life has not changed for our company we are
and have always been busy,

b. In terms of my personal feeling of responsibility to keep
our country safe -Ido feel our company is in aposition to
help. However, my frustration rises when Isee large jobs
get low bids, with inferior equipment and insufficient secu¬
rity coverage which leaves the public far more vulnerable.

0 0 3 6 3 * REPAIR U

fAG

£
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.CLAIIVI CHFHk
VOUflFIRM NAME HERE
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VOUB TOWN STATE AND Zip
**>«"● tlWMT
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P r o f e s s i o n a l B u s i n e s s P r o d u c t s

Tags
Key Fobs
Magnets
L a b e l s

I n v o i c e s
C h e c k s
B u s i n e s s
C a r d s

C a l l f o r a f r e e

brochure and samples
1 - 8 0 0 - 3 5 5 - 6 3 2 2
www.pbp2000.com

- 1 8
Keynotes ●April 2007



B R I G H T E N Y O U R

F U T U R E . H I G H L I G H T
Y O U R S U C C E S S !

ISAFE &VAULT ANS ASSOemHON CONVENTION &TRADE SHOW

Highlight your path to the classes anecessity in our
future with the latest technolo- ever-changing environment,
gy the industry has to offer to SAFETECH classes cover

safe technicians at SAFETECH subjects related to the installa-
2008. Exposure to today’s top tion, maintenance and opera-
safe distributors and manufac- tion of sales and vaults at lev-

turers is absolutely crucial to els from novice to expert. The
making good purchasing and only chance to get world-class
sales decisions. Additionally, education and meet with the
time is of the essence when it industry’s top distributors and
c o m e s t o e d u c a t i o n . N e w m a n u f a c t u r e r s i s a t t h e 2 0 0 8

developments spring up each Safe &Vault Technicians
year, making top-notch safe Convention &Trade Show.

C A L I F O R N I A

I’ -'...

S A F E T E C H 2 0 0 8

March 31 -April 5, 2008
B a h i a R e s o r t H o t e l

San Diego, California

www.savta.org ●214.819.9771
S A N D I E G O
C A L I F O R N I A



*You must be acurrent member of The Associated
Locksmiths of America in order to be recommended for our
Member Spotlight feature. If you would like to b'i recom¬
mended or would like to recommend someone else please
email our Keynotes Editor, Betty Southerland at
betty@aloa.org

15. Name afew things that locksmith business
should do to help their businesses prosper and grow.

Guy:
a. Be available to personally speak and meet with clients

b. Take care of your employees

c. Use good materials on jobs

d. Give good service and don’t take advantage of the public,

c. Stand behind the products that you sell.

o w n e r s

O

You need it When?

How about now!? :-)

Another Special
Value-added Benefit to your

ALOA Membership!
C l i c k h e r e . . .

2
w w w. c l e a r s t a r . c o m / A L O A A
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R e a l S e c u r i t y I s W h e n D o - O v e r s
T a k e P l a c e O n l y O n Y o u r P e r s o n a l T i m e .I

When you install Schlage® locks, you know you've done the job right. After all. our products
are among the most durable and dependable on the market today. They're also easy to

install, repair and maintain, so they generate fewer callbacks. Which means you're free to
■ #

concentrate on other things. Like learning how to pick up the 7-10 split.

Real Security Sets You Free?" ^C H L A G
■7 r
:● ?w w w. s c h i a g e . c o m

- - - -

4 ^ - > 1 :



It sin the Fingers
(Follow-up article to Something Old Something March 2007 Keynotes)
By Greg Perry, CML, CPS

;HI-SECURITY Registration Card

It

Photo 1. The non-UL cylinder is disassembled. Above it is the UL listed version.
Also shown in the picture is the signature card for additional keys.

Last month, Iteased anew product line from Marks USA®, their Hl-Security cylinders. Reasonably priced, starting at

$46.00 to $74.00 list for the non-UL listed version, they are probably the latest entry into the high-security market

and just in time for all the hoopla about bump keys. Bump keys have been hyped in the news lately. If you’re not

familiar with what abump key is see the article in this month’s Keynotes, the ALOA web site at ALOA.org or

“Google” it for more information. Marks USA® High Security cylinders arc pick, drill, and bump-key-resistant.

They offer patented key control and keys can be cut on astandard key machine. It's time to look inside this cylinder
and look at what makes it Hi-Security.

The cylinders are available in five basic designs and two levels of security. First, is the standard mortise cylinder

available in lengths from 11/8” to I3/4” long. Next, is aproduct I've wondered why others don’t produce, acombi¬
nation mortise/rim cylinder. This cylinder is threaded on the outside and has the traditional two screw holes in the

housing. The plug has two screw holes for amortise cam or aplate with aslot for arim cylinder tailpiece. It’s avail-

2 2
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Photo 2, Aclose up of the side milling on the key with afinger pin laying on top.

able in both a1” and 11/8” version. Key-

in-knob (or lever) cylinders to fit Marks
USA® levers and knobs and are the same

physical size as Schlage* cylinders arc
available and will soon be available with

alazy cam tailpiece for use in deadbolts.

If you can’t wait until the lazy-cam tail¬

pieces are available then use the ones

from Schlage® or Ilco® cylinders. Both

worked on the Marks USA® key-in-knob

cylinder. Need interchangeable core?

Marks USA* provides acylinder in the

Schlage® large format or the Best" small

format interchangeable core (SFIC) size.

The two levels of security are UL437 list¬

ed and Non-UL. The SFIC size is only

available in the Non-UL security level.

I N - S TO C K . . . M O R E S A F E S

FREE Freight Program
(30 States)

AMSEC FireKing
Qaidall hayman
MEILINK yiCTOR

T U R fl 1 0
W H O L E S A L E S E R V I C EThe first thing you’ll notice is that the key

has an irregular milling on the left side of

the key. This is for the finger pins that

line up for the side bar. The usual method
8 0 0 - 8 4 8 - 9 7 9 0
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of keying these cylinders is through the top of the bible or cylinder. They
standard-bottom and master-wafer pins from your everyday pin kit or

SFIC pin kit. The top pins are special; they are hardened and have aliole in
the top of them for the spring to enter. Why the hole? The cylinders are
capped with setscrews; this takes up some of the normal room in the bible or
cylinder housing. The springs need room to compress as keys arc inserted;
the holes in the top of the pins allow this room. The hardened top pins also
deter drilling, arequirement for the UL 437 listing. Using them in both pro¬
vides ahigher level of security for the non-UL cylinders.

Looking inside the cylinder at the plug reveals what makes these cylinders
tick. The plug has an extra set of holes next to the pin chambers for five fin¬
ger pins. These finger pins arc available in four sizes or choices; #1 pins are
silver, #2 are copper, #3 are black and #4 are gold. Nomially, you should
never need these pins since the cylinders come to you assembled with the
appropriate finger-pin configuration. Keying is performed through the top of
the bible. The only time you might need these parts are if you lose them
after taking the cylinder further apart than necessary. The other pari to this
system is the hardened sidebar. It has two small springs pushing it out of the
plug into aslot in the housing. When akey with the proper side milling is
inserted, the finger pins are lifted to the appropriate location and the side bar

enter into the slots on the finger pins, very similar to automotive sidebar
or Medcco* locks.

u s e

Photo 3, The hardened steel lop pin
with the spring partially inside.

c a n

Photo 4, The threaded chamber holes
can be seen at the top of the bible.

Photo 5, The side bar has been removed and is sitting on top of afinger pin.
Two other finger pins are at each end of the side bar.

- 2 4
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- a t

s o l u t i o n s

How Can
aSimple Little Box
Del iver So Much?

The DKS 1838 i s a two -doo r con t ro l l e r t ha t i s
m u c h m o r e t h a n t h a t .

For starters, it easily expands to control up to*
■■■ 16 doors. Reporting capabilities are included,t

s which makes the DKS 1838 idea l fo r smal lM businesses, office buildings, factories,
industrial sites, apartment complexes.>

condominiums, gated communities...
A n d m o r e :

●elevator option to control 4elevators
serving up to 64 floors each, with
floo r access res t r i c t i ons bu i l t - i n

●anti-pass back for complete control
into, and out of, secured areas

●live transactions ●view activity
in real time on your computer

●interfaces with card readers,
RF controls, keypads, etc.

●access control for up to
3 0 0 0 u s e r s

I I

DoorKing telephone entry systems
have always been our preferred
systems, because they can fit any
application we've overrun across -
small and simple to large and comp/ex.

R i c h G o n z a l e s
Vice President
Mid Ailenlic Entry Systems LLC
Abingdon MD

1 8 3 8 M u l t i - d o o r
C o n t r o l l e r

And that 's not a l l .

Call today and let us
show you how DKS
can simplify your life.

i r

Designing and Manufacturing afull tine of product since 1948

120 Glasgow Avenue, Inglewood, CA 90301 U.S.A.
1:310-645-0023 1-800-826-7493 F: 310-641-1586

E-mail: info@doorking.com www.doorking.com

■ ■ ■

■ ■ ■
| j l

£ >

R F C o n t r o l sC a r d R e a d e r s Keypads
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What’s the difference

b e t w e e n t h e U L 4 3 7 a n d n o n -

UL listed cylinders? Simply,
t h e a m o u n t o f d r i l l r e s i s t ¬

ance, the non-UL cylinders

have two hardened roll pins,

each protecting ashear line.

The UL listed cylinders have

four additional hardened pins

inserted into the plug to bet¬

ter prevent drilling. Both use
the hardened top pins. The

extra protection costs only
$14.00 more for the mortise,

rim, and key-in-knob cylin¬

ders and only $12.00 more

for the Schlage-' large fonnat

interchangeable core.

Photo 6, The second set of holes for the finger pins are next to the pin chamber holes.

Marks USA* Hl-Security

cylinders in the non-UL fill a

price point currently missing

in the pick and bump-key-
resistant market. Often, the

r e s i d e n t i a l h o m e o w n e r o r t h e

small business owner might

want better quality but in

many areas the number of
d o o r s a n d t h e c o s t b e t w e e n

locks and cylinders is so great they choose to “live” with

what they have installed. These cylinders will fill the gap

between the higher-end and standard cylinders. Keying

with astandard pin kit and cutting the keys on standard

key machines will keep the retail price of keying and cut
keys in the range of the more common locks. They will

be agreat addition to your product line.

Photo 7, The bottom of the plug with the finger pins at the various depths.

Photo 8, The UL listed plug has the addition of four more
hardened pins to resist drilling. Looking back at photo 6

you can see the two pins.
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Don't miss the ALOA

Opea .Golf Tournament
. . . . ●

0n july 26, 2007!

/
Iw

a

* VR1
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This year, the popular ALOA Golf Tournament
will be held at the area's finest daily-fee golf
course, the 18-hole Arnold Palmer-designed
championship golf course at Birkdale in
Huntersville, NC. Voted the "Best New Golf

Course in North Carolina "and one of the "Top Five Public Courses in the State," this excep¬
tional course features facilities that range well beyond the 7,013-yard layout of golf holes.



● V . .

COLORADO SECURITY PROFESSIONALS
EDUCATION CONFERENCE

Announcing the fourth Bi-Annual
Colorado Security Professionals Education Conference.

Mark your calendars, April 26th, 2007 -April 28th, 200711

We have put together some great classes as well as lots of fun events. Including a
free dinner buffet and evening trade show. Some of the most respected instructors

in the industry will be teaching our classes. You don't want to miss this unique
opportunity.

Learn all about. Master Key Methods &Formats, Electronic Access Control, Basic
Locksmithing, Life Safety Codes and ADA Codes, Keyless Mechanical Lock

Servicing, &Basic Electricity &Electronics. There will also be an ALOA PRP sitting

Classes will be held at:

Radisson Stapleton Plaza Hotel
3333 Quebec Street

Denver, Colorado 80207

(For Hotel Reservations call the hotel at 303.321.3500)

For online Conference registration or to download aregistration form go to
www.securityeducationweekend.org or call: 303.688.4104 Or go to the website:

www.radisson.com/SecurityEducationWeekend



BE SURE TO
I^-1 \\

> -
f i r

● *

1
V V » ●

● V ' . ●'■y1 '●e: ● . ● * ● ■ ● ■

T _ ^ ' tm < »k

h . )i V «

● . ●ii - M ^ / 'Ji\
▶ ●

- h■ M l

i r ' *■»

1(1, r"v*- » w
● ● . ' ^

■ V

I

i

5>* W '

i > i '
■ I .

i :

1k
. V Vw

● v i5^\
i j . c■ t

L
■ }

L ( 2

T* '
v ^ :

. i T T *1

a V

^ ● J < * .5 ^ .
i i

T

IN OUR UPCOMING

LOA BOARD

NOMINATIONS!

1A

Ballots will appear in next month’s Keynotes.



The Art of Persuasion:
Get the Edge You Need to Reach Your Goals
By Paul Endress

Regardless of your industry or pro¬
fession, chances are you regularly
lave to persuade others to adopt
your ideas. Whether you’re persuac -
ing aclient to buy your product,
your boss to give you araise, your
co-worker to give you apiece of
that key project, or even your kids
to clean their room, you often neec
others to see things your way.
And while research shows that most people believe
they can’t be sold, the fact is that those same people
can indeed be persuaded if they don’t recognize that a
“sales” technique is being used. That’s why smart pro¬
fessionals today are using the art of persuasion, rather
than sales, to get others to do what they want.

Realize that persuasion does not involve tricks, gim¬
micks, lying, or anything unethical. When you use
persuasion techniques you are merely employing sim¬
ple psychology concepts to make your message more
credible and believable. And for persuasion to truly
work, whatever message you’re conveying must be
based in truth and delivered with the right intentions.
After all, you’re persuading someone to your point of
view, not conning someone to do or think something
questionable.

With that said, following are the persuasion principles
that will give you an edge so others adopt your ideas
with ease.

1. Aim at anarrow target. When attempting to get
someone to adopt their ideas, many people do adata
dump on their listener. They give every possible fact,

figure, and feature in hopes that some of the informa¬
tion will stick and persuade the other party. However,
if you want to be effective at persuasion, then you
need to keep your focus during the conversation as
narrow as possible. So rather than talk about every¬
thing possible that might persuade the other person,
find out whafs important to your listener and then
persuade on those points only. The best way to uncov¬
er what’s important to the other person is to ask.
That’s right.. .simply ask, “Whafs important to you
about... [insert whatever topic you’re addressing].”
Then listen to what your listener says and speak only
to those points.

If asking such adirect question doesn’t seem appropri¬
ate for your situation, you can couch your question
within astatement, such as, “I was talking with some¬
one the other day about [insert your topic], and they

was the most important thing
to them about [insert your topic]. That wouldn’t be
important to you too, would it?” So your statement
could sound like: “1 was talking with someone the
other day about buying acar, and they told me that

to ld me that

^30
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WE ARE LISTENING TO YOUR NEEDS!

G E T R E A D Y. C H A N G E I S
J H I O U N D T H E C O R N E R !

Take aLOOK at some of the new things
ALOA has planned for YOU in 2007.

ALOA is excited about the new changes in-store
for eveiyone in 2007. For this membership c a m ¬

paign we have listened to the membership and
are rapidly making changes to suit your needs.
●Don't miss out as we roll out our new &improved Keynotes
magazine introducing such interactive features as a
Q&A section exclusively for members.

●More userfriendly ALOA website.

●More training &education opportunities.

●Better and broader networking possibilities.

●ALOA store with more hooks plus NEW products
that help YOUR bottom linci

.r.TT - offers you the strength of over 8,000 leading
firms & ind iv idua ls . ALOA is YOUR vo ice in the
industry. ALOA represents the collective interests
of the association to the press, government, and the
public. ALOA is able to open many doors needed for
your success in our ever-changing industry.

C O N T A C T :
A s s o c i a t e d L o c k s m i t h s o f A m e r i c a

3500 Easy Street
D a l l a s . T X 7 5 2 4 7
P h o n e 8 0 0 - 5 3 2 - 2 5 6 2 ● F a x 2 1 4 - 8 1 9 - 9 7 3 6

www.aloa.org



say something that is not true. The goal is to deliver
truthful news or make apoint in away that doesnt
reflect poorly on you or make you appear as though
you’re selling.

4. Use pacing and leading to prove your point.
Pacing and leading involves the idea that if the brain
can verify two things as true, it will accept the third
fact as being true too. So if you tell someone, “My
name is Mary Jones and I’m with Acme Corporation,
the listener’s mind can quickly verify those two facts as
true, 'fhen whatever you say next, such as, “We have
the lowest prices on your office supply needs,” rings
true to the listener as well. Again, you cannot use this
technique to say something false. Whatever your third
piece of information is, it must be areasonable fact.

gas mileage was the most important thing they con¬
sidered when purchasing avehicle. That wouldn’t be
important to you too, would it? ”Allow the person to
answer and give you the information you need. Then
you can gauge how to direct your conversation based
on their response.

2. Use stories to convey your message. Stories are an
extremely effective way to persuade. However, many
people are too obvious with their stories, and as a
result they come across as giving asales spiel. The best
way to use stories as apersuasion tool is to simply tell
your listener about something that is similar to your
concept (an analogy). For example, suppose you want
to convey the idea that your product will give the per¬
son peace of mind. First, determine what that idea is
like... what is similar to having peace of mind? You
may decide that “relaxation” is similar to the concept
of peace of mind. If so, what conjures up images of
relaxation to you? To this you might reply that aday
at the beach equates to relaxation. If so, then tell a
story about aday at the beach.

Here’s another example: Let’s say you’re trying to
motivate you staff to try something new and you want
to convey the idea of being open to discover new
ideas. What is that idea like? What is similar to dis¬

covering new ideas? For many, it’s similar to being sur¬
prised. So then, what else elicits asurprise? How
about opening apresent? Tell astory about that. The
point is to pinpoint what you want to convey, decide
what that idea is like, determine what else is like that
main idea, and then tell astory about the similar con¬
cept, idea, or thing. This indirect approach works.

3. Use asecond or third party quote. Sometimes you
may have to tell people bad news in order to get them
to see things your way. If you don’t want to be the
bearer of bad news, you could use asecond or third
party quote to tell the news for you. For example, you
could tell aclient, “I was talking with Joe Smith the
other day and he said that ABC Company has trouble
making deliveries on time.” Another example would
be to say “My father used to always tell me

”, and then tell them what you want to
tell them. Who could argue with your father? The
only caveat is that you cannot use this technique to

ASlight Edge Yields Huge Rewards

None of these persuasion techniques are magic or
“smoke and mirrors.” They are designed to give you a
slight edge in your dealings with others. And if you
think aslight edge is meaningless, think again. After
all, in the Olympics, the difference between those who
win the gold and those who win the silver is often just
afew hundredths of asecond or afraction of apoint.
Aslight edge goes along way. So arm yourself with
these persuasion tools and make them apart of your
everyday conversations with others. When you do,
you’ll find that others are more apt to adopt your
ideas, resulting in more winning solutions for every¬
one involved. H

Abou t t he Au tho r :

Paul Endress is anationally recognized presenter and expert in the appli¬
cation of psychology to the business world. His expertise in the areas of
communication, hiring and retention is the result of more than nventy
years of entrepreneurial experience and over five years of research. Paul is
President of Maximum Advantage International, afirm specializing in
hiring and sales solutions, and is acertified Practitioner of NLP as well
as hypnotherapy. For more information on his speaking anil consulting,
please contact: www.maximumadvantage.com
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ULTRA LIFT supplies the power —so you don't have
to. One person can safely and easily handle loads
that usually require 2or 3people, even up or down
stairs. Two people can handle most safes to 1500
pounds. If safety is your concern, ULTRA LIFT is the
best move you'll ever make!

O P E R A T O R S A F E T Y
Injuries can be virtually eliminated. Ultra Lift does the lift¬
ing so that operator effort required to complete amove is
minimized. Heavy loads are broken back with ease. The
operator stays in control by using acombination of motor
power, balance and leverage in every phase of amove.

REDUCE LABOR COSTS
Fewer people are required for any move with Ultra Lift.
Manpower can be scheduled more productively. Labor
savings often pay for the Ultra Lift in one month.

E L I M I N A T E D A M A G E
Loads are broken back, set down and moved under power
with maximum leverage and operator control. Gentle
handling eliminates bumps, bounces and damage to the
load and premises.

I N C R E A S E P R O F I T S
Increased operator safety, reduced labor cost and elimina¬
tion of damage to the load and premises all contribute to
significant increases in profits.

FOR LITERATURE, VIDEO OR ON-SITE
DEMONSTRATION, WRITE OR CALL:

U LT R A L I F T C O R P O R AT I O N
475 STOCKTON AVENUE, UNIT E

SAN JOSE. CA 95126
8 0 0 - 3 4 6 - 3 0 5 7
4 0 8 - 2 8 7 - 9 4 0 0

F A X 4 0 8 - 2 9 7 - 1 1 9 9

E-mail: info@ultral i f t .com
w w w . u l t r a l i f t . c o m

U.S . PATENT 4 .570 .953



C l a s s i fi e d s

EXPERIENCED LOCKSMITH NEEDED

Experienced commercial locksmith needed
for Sacramento, California based locksmith
and security company. No automotive
work and limited residential. Knowledge in
all phases of commercial locksmithing,
including, but not limited to, master key
systems, repair/install/service panic hard¬
ware door closers, locksets, office furniture.
Safes, access control, CCTV and other
security/lock related experience aplus.
Medical/Dental/Vision/Chiropractic bene¬
fits -1-40IK. Salary depends on experience
between $12-$20 hour. Call 916-569-
1640, fax resume to 916-569-1637 or
emai l sara@lockworks.us

us working inside one of our shops or work
outside services, please call
1-800-282-8458 or fax aresume to 239-
939-5869. John Koons Locksmiths/Fort
Myers, Florida.

EMPLOYMENT

San Diego Locksmith and Access Control
Company has openings for Locksmiths and
Access Control Techs! Grab Safe and Lock
is afull service security company that does
primarily commercial, industrial and gov¬
ernment work. Master Key Systems, Safe
work and Access Control are areas that we
keep full schedule. If you know of ahard¬
working, customer friendly technicians,
who works now in, or would like to grow
into this type of work, have them contact
us. Positions to work alone, or as atrainee
working with an experienced Locksmith or
Safe Tech available. Paying $30K to $60K
to start, depending on experience and abil¬
ity. Visit us online at
www.grahsecurity.com. Letter of introduc¬
tion and resume to glen@grahsecurity.com
939 University Ave
San Diego, California 92065

RETIREMENT/COMPANY EXPANSION

Maziuk Wholesale Distributors, headquar¬
tered in Syracuse, NY has purchased the
assets of J. Nathan Hardware specialties in
Rochester, NY and will begin business
operations immediately in the former J.
Nathan building at 161 Comfort St.,
Rochester, NY. After 27 successful years in
business, Jim and Toni Bono, owners of J.
Nathan Hardware Specialties have decid¬
ed to retire. Tom Enders, a15 year veteran
of J. Nathan Hardware has joined the
Maziuk team in Rochester. Maziuk
Wholesale has been adistr ibutor of

mechanical and electronic security hard¬
ware since 1943, with amain office in
Syracuse and branch office in Buffalo.
5 8 5 - 3 2 5 - 3 3 3 0 w w w. m a z i u k . c o m

E M P L O Y M E N T

EMPLOYMENT OPPORTUNITY

Welcome to fabulous Las Vegasl The City
of Excitement and Opportunity. Liberty Lock
&Safe is looking for experienced and
entry-level locksmiths. Our team of 55 dedi¬
cated Security Professionals provides the
services of CCTV, Access Control,
Hardware Installation and residential com¬

mercial and safe services in this great city.
We are looking for motivated individuals
for our Road Service Department and our
Front Counter Department. Top pay for
peak performers. If you have the skills, we
have the work. Benefits include paid vaca¬
tions, generous commission plan, medical
and dental insurance. We provide the com¬
pany van, you supply your tools. We have
regular manufacturer's in-house training
seminars and an excellent support staff to
help you be all you can be. If you are an
apprentice, our company can hone your
skills and turn you into asuperstar in mini¬
mal time! All we require from you is ambi¬
tion and drive. Applicants must possess a
good driving record, be people oriented,
have aneat appearance and pass aback¬
ground check. Call today 702-871-KEYS,
ext 2224 for more information on this

exciting opportunity. Email your resume to
james@libertylock.com or fax to 702-876-
5 4 7 0 .

W A N T E D

Live, work and play in beautiful Maui,
Hawaii. This is apermanent career posi¬
tion for an experienced locksmith, or will
consider some training for the right candi¬
date with limited experience. This is your
chance to live in paradise. Wages com¬
mensurate with experience and abilities.
Late model van and fools provided. Great
health and dental insurance and benefits.
Opportunity and professional growth is
encouraged. Applicants must possess a
good driving record. Please call 808-280-
9805 between the hours of 2pm and 8pm
Hawaii time, or send aresume to Island
Lock and Safe, 1036 Limahona Place,
Lahaina, Maui, HI 96761. We have been
in business at the same location for 26

y e a r s .

LOCKSMITH WANTED

Asouthern California locksmith company is
looking for an honest, dependable, reliable
and experienced locksmith. The company
has been in business for 30 years, and is
looking for alocksmith to work in both
commericial and residential. Salary and
commission, plus general insurance, paid
vacat ion and 401K.
Fax resume to: 760-779-1 81 1

WORK WITH US

My name is George Klein. Iam a3rd gen¬
eration locksmith and became owner of
John Koons Locksmiths in 1979. The follow¬

ing employees and the year in which they
started working with me at Koons
Locksmiths:

Gino 1979, Beth 1979, Jim 1986, David
1986, Steve 1993, Kirk 1993, Don 1995,
Lew 2002, Lew Jr. 2003, Mark 2003, Josh
2005, Scott 2005, Mike 2005, Kevin
2006, Jeff 2006, Alison 2006. If you
an experienced locksmith and want to join

a r e
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WANTED TO BUY/SELL Los Angeles. Great retail location and 3
vans. Lots of top locksmith equipment.
Stable income over $100,000 per year.
Over $150,000 in equipment and invento¬
ry. Financing and training available. Call
Broker, Ken at 805-658-0166.

BUSINESS FOR SALE

In beautiful North East Wisconsin. A
plete line one-person locksmith shop. Well
established. Includes inventory, machines,
tools, many commercial and governmental
accounts. Doing business since 1986, 13
years in same location. Building sold separ¬
ately to buyer of business only. Has 2
rentals up, one down, plus lock shop or
you may rent existing location directly from
seller. 35 miles from Green Bay in
Shawano Wisconsin. Located on the Wolf
River and Shawano Lake. Fishing, Hunting,
year round sports. Retiring due to health.
For details call between 6:30 am and
5:30 pm. Monday-Friday and 6:30 am
and noon Saturday and Sunday. Ask for
J i m 7 1 5 - 5 2 6 - 9 11 7 .

W A N T E D

New or second hand Alboy Key Cutting
machine to cut 9mm key with 1mm spac¬
ing. Contact Kevin Perry:
sales@easternsuburbslocksmiths.com.au

MOBILE LOCKSMITH BUSINESS
FOR SALE

Due to health. This is awell equipped
mobile unit, Chevy Step Van. You can
bring this unit to your location so you don't
have to relocate. This comes with invento¬
ry, tools. Bench setup, HPC Duplicator,
Blitz Code machine and more. Asking
$15,000. For details call 870-741-0317
or email: dbknread@alltel.net

FOR SALE

ALOA member is selling the below listed
equipment at well below cost. Member is
retiring from automotive locksmithing indus¬
try and focusing only on commercial and
resident ial work.

TKO Transponder Programming. This tool
includes all current software. Framon
Sidewinder -NEW. Framon #2 Code
Cutter -NEW; never used. Brovo
Duplicating Machine -NEW; never used.
Transponder Keys for Ford, GM, Honda,
Toyota, Chrysler plus many boxes of
blanks. Many more items included in sale -
too numerous to list. Please call for detail
description of other equipment and tools.
All original packaging and seller has gone
to great lengths to insure safe arrival of all
items to buyer. Shipping costs to be paid
by seller. $6000 asking price -intial cost
$11,000. Musselwhite Locksmith.
9 5 1 - 5 3 7 - 4 7 7 9

W A N T E D

Best Capping machine. Prefer in nice used
condition or easy repairable. Also used
Best 1C cores, any keyway, prefer 1OO's.
Please call Randy
(909) 795-2320.

W A N T E D

Blue Punch Key code machine in any key¬
way, prefer NOT working and inexpensive
price. Please call Randy (909) 795-2320.

BUSINESS FOR SALE

Own abusiness in the beautiful Finger
Lakes region of upstate New York.
Affordable housing, good schools, low cost
of living and great year round outdoor
recreation. 8year old well established and
grown mobile business. 70% commercial
with excellent reputation in large service
area. 1998 Ford 3/4 ton van is afirst
class shop on wheels. Details and pictures
available by email. Approx, value of van
and tools -$15,000. Fresh inventory (no
junk) valued at $28,000 wholesale.
Annual gross averages around
$100,000/year. Sale price $110,000.
Call 607-739-5171 or lockdoc@stny.rr.com

I N V E N T O R Y R E D U a i O N

New old stock inventory of Best and
Medeco. Also 3each Russwin Deadbolts,
and 16 each Corbin Locksets. Contact
Mitch Miller for list. Email:
mitchellm@gci.net
F a x : 9 0 7 4 8 8 - 6 3 4 1

c o m -

KEY MACHINE FOR SALE

HPC Code Punch Key Machine
#HP1200PCH. Like new all cards, cutters
and manual, less than 100 keys cut.
Asking $850 plus shipping.
Call Mike: 610-446-5793

FOR SALE

20 Schlage A53PDAulip/626 NEW -$40
each, 6Schlage D53 PD/Plymouth/626
NEW -$65 each, 1Orion KD56 C/E
Sidewinder Machine -$1250 OBO, 1
Alboy 6200 Dislock Key Machine. Less
than 200 keys cut -$750 OBO, 1Alboy
Ikoz cuts ab 1Code Machine -$500
OBO, 1Medeco Key Machine
Commercial Keyway -$1700 OBO, 1Von
Duprin 9927 NEW -$250 OBO, Reed
Code Books 109 Reed Padlock Code
Books, 1, 2, 4-$100 ALL, Reed &Sons
vintage Code Book -Best Offer, Vintage
1938 Auto Code Book -Best Offer, 1First
Master Key Machine -$150, 1Framon
TKM 100-$900 OBO
All prices plus shipping.
Please contact via email at
pdrenderer@bellsouth.net

BUSINESS FOR SALE

Mom and Pop Locksmith and Screen
Business for sale in Golden Valley,
Arizona. Located between Kingman, AZ
and Laughlin, NV in fast growing Mohave
County. Health is our reason for selling.
Dodge Ram Van and Business have more
than $75,000 in equipment and inventory.
All is included in the asking price of
$40,000. We can be reached at 928-565-
2294 or email: lmburks@citilink.net

EMPLOYMENT OPPORTUNITY

Experienced Service Technician sought in
established company in Central Illinois.
Must have good driving record, positive
work habits and be neat in appearance.
Our company offers acompetitive salary
with an excellent benefit package -many
EXTRAS. Mail or fax resume to Denny at:
Dave &Harry Locksmiths, Inc.
116 E. University Ave.
Champaign, IL 61820.
Phone : 217-352-5034 .
F a x : 2 1 7 - 3 5 2 - 3 5 0 5

LOCKSMITH BUSINESS FOR SALE

Established 12 years in ideal Coastal
Community between Santa Barbara and

Classified Advertising Policy
Classified advertising space is provided free of charge to ALOA members and for afee of $2.00 per word, $40.00 minimum for non members. Classified ads may be used to advertise used merchandise
and overstocked items for sale, 'wanted to buy" items, business opportunities, employment opportunities/positions wanted and the like. Members or non members wishing to advertise services or new mer¬
chandise for sale may purchase a"Commercial Classified Ad" for afee of $4.00 per word with aminimum of $100.00. £och ad will run for two issues. For blind boxes there is a$10.00 charge for
members and non members. All ads must be submitted in writing to the Advertising Sales Department via fax at Q!7-645-7599 ar through an email to adsales@aloa.org by the fifteenth of the month two
months prior to issue date. ALOA reserves the right ta refuse any classified advertisement that it deems inappropriate according to the stated purpose of the classified advertising section.
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a s s o c i a t e
m e m b e r s
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Access Security Products Ltd.
P h o n e : 9 0 5 - 3 3 7 - 7 8 7 4

Fax: 905-337-7873
www.access-safe.com

Adams Rite Mfg Company
Phone; 800-872-3267
Fax; 80a232-7329
www.adamsrite.com

Adrian Steel Company
P h o n e ; 8 0 0 - 6 7 7 - 2 7 2 6

F a x ; 5 1 7 - 2 6 5 - 5 8 3 4

www.odfionsteel.com

Advanced Diagnostics USA Inc
P h o n e : 6 5 0 - 8 7 6 - 2 0 2 0

F o x : 6 5 0 - 8 7 6 - 2 0 2 2

www.autokeys.com
Alarm Controls Corporation
Phone; 631-5864220
Fax; 631-586-6500
www.alormcontrols.com

All Five Tool Company, Inc.
Phone: 860-583-1691
F a x : 8 6 0 - 5 8 3 - 4 5 1 6

www.al l5 lool .com

American Security Products
Phone: 909-685-9680x2013
Fax: 909-685-9685

w w w . o m s e c u s a . c o m

B W D L o c k c r a f t
P h o n e : 9 7 3 - 7 2 8 - 3 7 0 7

F a x ; 9 7 3 - 7 2 8 - 3 7 3 1

www.bwdautomotive.com

Bianchi USA, Inc.
P h o n e : 8 0 0 - 8 9 1 - 2 11 8

F a x : 2 1 6 - 8 0 3 - 0 2 0 2

w w w. b i a n c h i 1 7 7 0 u s a . c o m

Buddy Products
P h o n e : 3 1 2 - 7 3 3 - 6 4 0 0

F a x : 3 1 2 - 7 3 3 - 8 3 5 6

www.buddyproducts.com

CCL Security Products
P h o n e ; 8 0 0 - 7 3 3 - 8 5 8 8

F o x : 8 4 7 - 5 3 7 - 1 8 0 0

www.cclsecurity.com

CompX Security Products
P h o n e ; 8 6 4 - 2 9 7 - 6 6 5 5

F a x ; 8 6 4 - 2 9 7 - 9 9 8 7

www.compxnet.com

D&D Technologies (USA), Inc.
P h o n e ; 7 1 4 - 6 7 7 - 1 3 0 0 x 2 9 2

F a x : 7 1 4 - 6 7 7 - 1 2 9 9

www.ddlechglobal.com
DETEX Corp.
P h o n e ; 8 0 0 - 7 2 9 - 3 8 3 9

F a x ; 8 3 0 6 2 0 - 6 7 1 1

www.delex.com

Don-Jo Manufacturing, Inc.
P h o n e : 9 7 8 - 4 2 2 - 3 3 7 7

F a x ; 9 7 8 4 2 2 - 3 4 6 7

www.don-jo.com

Phoen ix Sa fe In te rna t iona l LLC
Phone; 765483-0954
F a x : 7 6 5 - 4 8 3 - 0 9 6 2

www.phoenixsafeusa.com
Positive Identity Solutions
Phone: 704-663-1175
Fax: 704-660-1301

wvAv.pids-uso.com
Security Distributors Inc
Phone: 800-333-6953
F a x : 6 1 2 - 5 2 4 - 0 1 6 6

Security House
Phone: 905-669-5300
F o x : 9 0 5 - 6 6 0 - 6 3 1 3

www.securityhouselock.com

Southern Lock and Supply Co.
Phone: 727-541-5536
F a x : 7 2 7 - 5 4 4 - 8 2 7 8

www.southernlock.com

Stone &Berg Wholesale
Phone: 800-225-7405
F a x : 8 0 0 - 5 3 5 - 5 6 2 5

Streetwise Security Products
Phone: 252-83a5577
Fax: 252-830-5542

The Locksmith Store Inc.
Phone: 847-364-5111
F a x : 8 4 7 - 3 6 4 - 5 1 2 5

www.locksmithsfore.com

T i m e m a s t e r I n c .

Phone: 859-259-1878
F o x : 8 5 9 - 2 5 5 - 0 2 9 8

w w w. t i m e - m a s t e r . c o m

Top Notch Distributors, Inc.
Phone: 800-233-4210
F a x : 8 0 0 - 8 5 4 - 4 1 4 6

www.topnotch.bz
Tu r n 1 0 W h o l e s a l e
Phone; 800-848-9790
F a x ; 8 0 0 - 3 9 1 4 5 5 3

Hans Johnsen Company
Phone; 214-879-1550
F a x : 2 1 4 - 8 7 9 - 1 5 3 0

vAvw.hjc.com

Hardware Agencies, Ltd.
Phone; 416-462-1921
F o x : 4 1 6 4 6 2 - 1 9 2 2

wvAv.hordwareagencies.com
IDN Incorporated
P h o n e : 8 1 7 - 4 2 1 - 5 4 7 0

F o x ; 8 1 7 - 4 2 1 - 5 4 6 8

www.idn-inc.com

Instant Hardware Delivery, Inc
Phone: 800-355-1107
Fax: 800-663-8518

Intermountain Lock &Supply
Phone: 800453-5386
F o x : 8 0 1 - 4 8 5 - 7 2 0 5

www.intermountainlock.com

D i s t r i b u t o r
ADEL Fingerprint Technology, LLC
Phone; 909-595-1222
F o x : 9 0 9 - 5 9 5 - 1 6 6 7

Accredited Lock Supply Co.
Phone: 800-652-2835
Fox: 201-865-2435
wvAv.acclock.com

A m e r i c a n A u t o L o c k . C o m
P h o n e : 7 1 7 - 3 9 2 - 6 3 3 3

F o x : 7 1 7 - 5 8 1 - 8 3 5 3

vAvw.americanaulolock.com

Boyle &Chase Inc.
Phone; 800-325-2530
F o x : 8 0 0 - 2 0 5 - 3 5 0 0

www.boyleandchose.com
Clark Security Products
Phone: 858-974-6740
F a x ; 8 5 8 - 9 7 4 - 6 7 2 0

www.clarksecurity.com
Cook's Building Specialties
Phone; 505-883-5701
F a x : 5 0 5 - 8 8 3 - 5 7 0 4

Dire's Lock &Key Company
Phone: 303-294-0176
F o x ; 3 0 3 - 2 9 4 - 0 1 9 8

Direct Security Supply, Inc.
Phone: 800-252-5757
F a x : 8 0 0 - 4 5 2 - 8 6 0 0

Doyle Security Products
Phone: 800-333-6953
F o x : 6 1 2 - 5 2 1 - 0 1 6 6

wvAv.doylesecurity.com
Dugmore and Duncan, Inc.
Phone: 888-384-6673
F a x : 8 8 8 - 3 2 9 - 3 8 4 6

E. L. Reinhardt Co., Inc.
Phone: 800-328-1311
F a x : 6 5 1 4 8 1 - 0 1 6 6

www.elreinhardt.com

E w e r t W h o l e s a l e H a r d w a r e
Phone; 800-451-0200
F a x ; 7 0 8 - 5 9 7 - 0 8 8 1

Foley-Belsaw Company
Phone; 800-821-3452
F o x : 8 1 6 4 8 3 - 5 0 1 0

www.foIey-belsaw.com
Fried Brothers Inc.
Phone: 80a523-2924
F a x : 2 1 5 - 5 9 2 - 1 2 5 5

vAvw.fbisecurity.com
H . L . F l a k e C o .

Phone: 800-2314105
F a x : 7 1 3 - 9 2 6 - 3 3 9 9

www.hlftoke.com

In te rna t iona l E lec t ron ics , Inc
Phone: 800-343-9502
F a x : 6 1 7 - 8 2 1 4 4 4 3

Jovan D i s t r i bu to r s , I nc
Phone: 416288-6306
F a x : 4 1 6 - 7 5 2 - 8 3 7 1

wvAv.jovanlock.com
L V S o l e s I n c

Phone: 323-661-4746
F o x : 3 2 3 - 6 6 1 - 1 3 1 4

www.lvsoles.com

Lockmas te rs , Inc .
Phone: 859-885-6041
F a x ; 8 5 9 - 8 8 5 - 7 0 9 3

vAvw.lockmaslers.com

Locks Company
Phone: 800-288-0801
F o x : 3 0 5 - 9 4 9 - 3 6 1 9

Locksmith Ledger International
P h o n e : 8 4 7 - 4 5 4 - 2 7 0 0

F a x : 8 4 7 - 4 5 4 - 2 7 5 9

vAvw.Hedger.com

McDonald Dash Locksmith Supply
P h o n e : 8 0 0 - 2 3 8 - 7 5 4 1

F a x : 9 0 1 - 3 6 6 0 0 0 5

www.mcdonolddash.com

U.S. Lock Corp.
Phone: 800-925-5000
F a x : 8 0 0 - 3 3 8 - 5 6 2 5

www.uslock.com

M a n u f a c t u r e rM o n a c o L o c k C o .
P h o n e : 8 0 0 - 5 2 6 4 0 9 4

f o x ; 8 0 a S 4 5 - 5 6 2 5

w w w . m o n a c o l o c k . c o m

NLS Lock Supply Dba
Nevada Lock S
Phone: 702-737-0500
F o x ; 7 0 2 - 7 3 7 - 7 1 3 4

O m a h a W h o l e s a l e H a r d w a r e

P h o n e ; 8 0 0 - 2 3 8 - 4 5 6 6

F o x ; 4 0 2 4 4 4 - 1 6 6 4

www.omahawh.com

A&BSafe Corpora t ion
Phone: 800-253-1267
F a x : 8 5 6 - 8 6 3 - 1 2 0 8

vwAv.a-bsafecorp.com
A B U S K G

Phone: 492-335-634151
F a x : 2 3 3 - 5 6 3 - 4 1 3 0

VA v w. o b u s . c o m

ABUS Lock Company
Phone; 800-352-2287
F o x : 6 0 2 - 5 1 6 9 9 3 4

w w w . a b u s . c o m
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a s s o c i a t e
m e m b e r s

D o o r C o n t r o l s I n t e r n a t i o n a l
Phone: 800-742-3634
Fax: 800-742-0410
wvAv.doorcontrols.com

KEY-BAK/West Coast Chain Mfg.
Phone: 909-923-7800
F o x : 9 0 9 - 9 2 3 - 0 0 2 4

www.keybak.com

Kenstan Lock Company
Phone: 516-576-9090x315
Fox: 516-576^100
www.kenston.com

Keri Systems Inc.
Phone: 408-435-8400
Fox: 408435-7163

www.kerisys.com

Kustom Key Inc.
Phone: 80a537-5397
Fox: 800-2354728
www.kusfomkey.com

LAB Security
Phone: 800-243-8242
F a x : 8 6 a 5 8 3 - 7 8 3 8

www.lobpins.com
La Gard Inc.
Phone: 310-325-5670
F a x : 3 1 0 - 3 2 5 - 5 6 1 5

www.logard.com
Lock Amer ica , Inc .
dba L.A.I. Group
Phone: 714-373-2993
Fax:714-373-2998
www.loigroup.com

LockPicks.Com/Brockhage Tools
Phone: 408-437-0505
F o x : 4 0 8 - 5 1 6 - 9 6 4 2

Lucky Line Products, Inc.
Phone: 858-549-6699
F a x : 8 5 8 - 5 4 9 - 0 9 4 9

vAvw.luckyline.com

M.A.G. Monufacturing
Phone: 714-891-5100
F o x : 7 1 4 - 8 9 2 - 6 8 4 5

www.magmanufacturing.com
MPT Indust r ies , Inc .
Phone: 973-989-9220
F a x : 9 7 3 - 9 8 9 - 9 2 3 4

www.mplindustries.com
MUL-T-LOCK USA, Inc.
P h o n e : 8 0 0 - 5 6 2 - 3 5 11

F o x : 9 7 3 - 7 7 8 4 0 0 7

www.mul-f-lockusa.com

Major Mfg, Inc.
Phone: 714-772-5202
F o x : 7 1 4 - 7 7 2 - 2 3 0 2

www.majormfg.com

Maxcess Card Systems Ltd
Phone: 800-713-4823
F a x : 6 5 C h 6 9 2 - 9 4 1 0

wvAv.maxcess<ard.com

Medeco Security Locks
Phone: 540-380-5000
F a x : 5 4 0 - 3 8 0 - 5 0 1 0

www.medeco.com

Mi l -Comm Products Co Inc
Phone: 201-935-8561
Fax: 201-935-6059

P r o m e t S a f e I n c .

Phone: 860-436-6246
Fax: 860-436^5876
www.promet-safe.com

Protex Safe Co., LLC
Phone: 818-610-8030
F o x : 8 1 8 - 6 i a 8 0 0 4

vAvw.protexsafe.com

ROFU International Corp.
Phone: 253-922-1828
Fax: 253-840-7272
wvAv.rofu.com

Ruther fo rd Con t ro l s In t ' l Co .
Phone: 519-621-7651
Fax: 519-621-7939
www.rutherfordcontrols.com

STRATTEC Security Corp.
Phone: 414-247-3333
Fox: 414-247-3564
VAvw.oftermarket.strattec.com

Sargent &Greenleaf, Inc.
Phone: 859.885-9411
F a x : 8 5 9 - 8 8 5 - 3 0 6 3

www.sargentandgreenleaf.com

Sargent Manufacturing Co.
Phone: 80a727-5477
Fox: 888-863-5054

www.sorgentlock.com

Schwab Corp.
Phone: 765447-9470
F o x : 7 6 5 4 4 7 - 8 2 7 8

NWAv.schwabcorp.com
Secur i fo r t Inc
Phone: 819-359-2226
F a x : 8 1 9 - 3 5 9 - 2 2 1 8

vAvw.securifort.com

Securitron Magnalock Corp.
Phone: 775-355-5625
Fox: 775-355-5636
v A v w. s e c u r i f r o n . c o m

Security Door Controls
Phone: 805-494-0622
F o x ; 8 0 5 - 4 9 4 - 8 8 6 1

Nvww.sdcsecurity.com

Security Solutions
Phone: 405-376-1600
Fax: 405-3764)870

wvAv.securitysolulions-usa.com
Select Engineered Systems
Phone: 305-823-5410
F a x : 3 0 5 - 8 2 3 - 5 2 1 5

w v Av. s e l e c t s e s . c o m

Townstee l , Inc .
Phone; 626-858-5080
F a x : 6 2 6 - 8 5 8 - 3 3 9 3

w N v w. t o w n s t e e l . c o m

Trine Access Technology
Phone:718-829-2332
F a x : 7 1 8 - 8 2 9 - 6 4 0 5

Nvww.trineonline.com
D o o r J a m b A r m o r
Phone; 201-490-5381
Fax: 201-49a5389

wvAv, djarmor.com

Doorking Inc.
Phone: 800-826-7493
F o x : 3 1 0 - 6 4 1 - 1 5 8 6

wNvw.doorking.com
D o r m a A r c h i t e c t u a l H a r d w a r e
Phone: 717-336-3881
Fax; 717-336-2106
Nvww.dorma-usa.com

E-Lock USA
Phone; 434-589-5913
F a x : 4 3 4 - 5 8 9 - 3 7 3 8

NWAV.e-lock-usa.com

FireKing Security Group
Phone: 800-457-2424
F a x : 8 0 a 8 9 6 - 6 6 0 6

Nvww.fkisecuritygroup.com
Framon Manufacturing
Company Inc.
Phone: 989-354-5623
F o x : 9 8 9 - 3 5 4 4 2 3 8

Nvww.framon.com

G - U H a r d w a r e I n c .
Phone; 757-877-9020
F a x : 7 5 7 - 8 7 7 - 9 7 2 0

V i d e x I n c .
Phone: 541-758-0521
F a x : 5 4 1 - 7 5 2 - 5 2 8 5

vAvw.videx.com

WMW Innovation Company
Phone: 888-474-2341
w w w. s u r e - s t r i k e . c o m

S e r v i c e

Organizat ion
Allstate Insurance Company
Phone; 847-551-2181
F o x : 8 4 7 - 5 5 1 - 2 7 3 2

vAvw.allsfate.com

C a r d s e r v i c e M o b i l e S o l u t i o n s
Phone: 561-2 ia8488
F a x : 5 6 1 - 9 5 3 - 6 2 6 8

Nvww.cardservicems.com

Cross Country
A u t o m o t i v e S e r v i c e s

Phone: 800-541-2262
F a x : 7 8 1 - 3 9 3 - 0 2 5 6

vAvw.argosi.com

H R H I n s u r a n c e

Phone: 817-462-3630
F o x ; 8 1 7 - 4 6 2 - 3 6 8 0

www.hrh.com

Massglass &Door Service
Phone: 888-742-8837
F a x : 8 0 5 - 4 9 7 - 2 2 5 5

wvAv.massglass.com
S a l e s G e n i e . C o m

P h o n e : 4 0 2 - 5 9 3 4 5 0 0

NWAv.salesgenie.com

The Mechanic Group, Inc.
Phone: 845-735-0700
F o x ; 8 4 5 - 7 3 5 - 8 3 8 3

Nvww.mechonicgroup.com

w w w . g - u . c o m

HPC, Inc.
Phone; 847-671-6280
F a x : 8 4 7 - 6 7 1 - 6 3 4 3

wNvw.hpcworld.com
HY-KO Produc ts Co.
Phone: 330-467-7446
F a x ; 3 3 0 4 6 7 - 7 4 4 2

H a m m e r h e a d I n d u s t r i e s , I n c .
Phone: 805-658-9922
F a x : 8 0 5 - 6 5 8 - 8 8 3 3

NNrNvw.gearkeeper.com

Ingersoll Rand Security
Technologies
P h o n e : 3 1 7 - 8 1 0 - 3 8 0 1

F a x : 3 1 7 - 8 0 5 - 5 7 7 9

Nvww.schlagelock.com

Jackson Corporation
Phone: 323-269-8111
F a x ; 8 0 0 - 8 8 8 - 6 8 5 5

Nvww.jacksonexit.com

Jet Hardware Mfg., Co.
Phone: 718-257-9600
F o x : 7 1 8 - 2 5 7 - 0 9 7 3

www.jetkeys.com

KABA ILCO Corp.
Phone; 252-446-3321
F o x : 2 5 2 - 4 4 6 4 7 0 2

Nvww.kaba-i1co.com

Webster Sa fe &Lock Co. , Inc .
Phone; 901-332-291 1
F a x : 9 0 1 - 3 3 2 - 2 8 7 8

www.websfersinc.com
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ALOA LEGISLATIVE REPORT (As of March 15, 2007)

operated door devices"
STATUS:
●01/18/2007 Hearing
●02/02/2007 Amended
●02/06/2007 Transmitted to
H o u s e
●03/08/2007 Referred to House
Business and Labor Committee
●03/09/2007 Hearing sched¬
uled for 03/16/2007

and amotor vehicle manufacturer
to follow to provide areplacement
key to amotor vehicle owner or
lessee; etc.
STATUS:
●02/09/2007 HFirst Reading
Economic Mat te rs

●02/26/2007 Heoring sched¬
uled 3/8 at 1:00 p.m.

access information necessary to
produce replacement keys.
STATUS:
●01/24/2007 Referred to
Consumer Protect ion Commit tee
●02/27/2007 PASSED with
A m e n d m e n t s
●03/06/2007 Received in
House with amendments
●03/08/2007 Passed First
Reading
●03/09/2007 Referred to
Consumer Protect ion Commit tee

C T H B 7 2 6 8

SPONSER: Public Safety &
Security
TITLE: An Act Requiring the
Registration of Electronic Security
Alarm Companies
ABSTRACT:

To require that electronic security
alarm companies register with the
Deportment of Consumer
Protection, and to require that all
employees of such companies sub¬
mit to criminol history records
checks or comprehensive back¬
ground checks. Definition
includes occess control .
STATUS:
●02/23/2007 In t roduced
●03/12 /2007 Favorab le
Change of Reference, House to
Committee on Judiciary
●03/13/2007 Favorable
Change of Reference, Senate to
Committee on Judiciary

M D S B 7 0 7

SPONSER: Hooper, Forehand,
and Munson
TITLE: Vehicle Laws -Consumer
Access to Replacement Key
In fo rma t i on
ABSTRACT:

Requiring amanufacturer of a
motor vehicle sold or leased in the
State on or after Januory 1, 2010,
to implement asystem for provid-

N J A 2 5 2 0
SPONSER: Johnson, Gordon M.
TITLE: Concerning electronic secu¬
rity systems ond amending
P.L.1962, C.162.
S U M M A R Y:

This bill exempts businesses which
instal l service or maintain access

control systems, closed circuit tele¬
vision systems or intercom systems
from licensure by the Board of
Examiners of Electrical
Contractors. Under current law,
locksmiths, burglar alarm, fire
alarm and electronic security busi¬
nesses, and their employees, are
licensed and regulated by the
board. This bill changes the defini¬
tion of "electronic security system"
contained in the law so that it
does not include access control
systems, closed circuit television
systems or intercom systems.
STATUS:
●02/09/2006 Introduced,
Referred to Assembly Regulated
Professions and Independent
Author i t ies Commit tee

K Y H B 4 8 1
SPONSER: D. Graham
TITLE: AN ACT relating to motor
vehicles.
ABSTRACT:
Create anew section to prohibit
any person from producing an
ignition key or other device
designed to operate alock on o
motor vehic le or s tar t amotor

vehicle for any person on the
basis of amotor vehicle identifica¬
tion number (VIN) without obtain¬
ing and making arecord of proof
that the person requesting the igni¬
tion key or other device is the
owner or lessee of the motor vehi¬
cle or is amember of the same
household as the owner or lessee
of the vehicle.
STATUS:
●02/14/2007 Introduced in
H o u s e
●02/20/2007 Sent to
Transportation Committee

ing specified replacement key
information to registered lock¬
smiths; requiring amotor vehicle
monufacturer to make aspecified
key replacement system available
to registered motor vehicle owners
or lessees 24 hours aday and 7
days aweek; establishing proce¬
dures for aregistered locksmith
and amoto r veh i c l e manu fac tu re r

to follow to provide areplacement
key to amotor vehicle owner or
lessee; etc.
STATUS:
●02/02/2007 SFirst Reading
Judicial Proceedings
●02/07/2007 SHearing 3/8 at
1:00 p.m.

H I H B 1 8 8
SPONSER: Evans
TITLE: Locksmiths
ABSTRACT:

Requires licensing for locksmiths.
STATUS:
●01/19/2007 Introduced and
Pass First Reading.
●01/22/2007 Referred ta
Consumer Protect ion Commit tee

H I H B 4 2 3
SPONSER: Herkes
TITLE: Motor Vehicles
ABSTRACT:

Requires motor vehicle manufactur¬
ers to allow registered owners
through aregistered locksmith to
access information necessory to
produce replacement keys.
STATUS:

●01/19/2007 Pending introduc¬
t i o n .

●01/22/2007 Introduced and
Pass First Reading
●01/22/2007 Referred to
Consumer Protect ion Commit tee

N J A 4 0 4 1
SPONSER: Chatzidakis, Larry
TITLE: Concerning certain lock
picking tools
ABSTRACT:

Establishes penalties for manufac¬
ture, purchase or possession of
"bump keys."
STATUS:
●02/26/2007 Int roduced,
Referred to Assembly Law ond
Public Safety Committee

M D H B 9 0 3

SPONSER: Davis, Impallaria, N.
King, Montgomery, Myers, ond
Taybr
TITLE: Vehicle Laws ●Consumer

Access to Replacement Key
In fo rma t i on
ABSTRACT:

Requiring amanufacturer of a
motor vehicle sold or leased in the
State on or ofter January 1, 2010,
to implement asystem for provid¬
ing specified replacement k
information to registered lock¬
smiths; requiring amotor vehicle
manufacturer to make aspecified
key replacement system available
to registered motor vehicle owners
or lessees 24 hours aday and 7
days aweek; establishing proce¬
dures for aregistered locksmith

M T S B 1 5 3
SPONSER: Cocchiarella
TITLE: Revise professional and
occupotional licensing laws
ABSTRACT:

Bill originally changed definition
of "Security alarm system" to
mean, "an assembly of equipment
and devices or asingle device,
designed or aportion of asystem
intended to detect or signal or to
both detect and signal unautho¬
rized intrusion, movement, or crim¬
i n a l a c t s a t a l o c a t i o n . A M E N D ¬

ED to provide for an exemption
under "electronic security compa¬
ny" reading, "The term does not
include aperson whose primary
business is that of alocksmith ond
who may also install closed circuit
television cameras and battery-

e y

O H H B 4 1

SPONSER: Uecker, McGregor, J.,
Stebelton, Brown, Flowers, Fende,
Wagoner
TITLE: Security System Company
Licensing Law
ABSTRACT:

H I S B 1 0 1 1
SPONSER: Taniguchi
TITLE: Motor Vehicles
ABSTRACT:

Requires motor vehicle manufactur¬
ers to allow registered owners
through aregistered locksmith to
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To require the licensure of persons
operoting security systems compa¬
nies (which includes locksmithing),
to provide for the registration of
individuals performing specified
types of security systems work,
and to esfobiish the Security
Systems Advisory Boord in the
Department of Commerce.
STATUS;
●Not ovailable of this time

S C H 3 1 0 4

SPONSER: Umphlett
TITLE: Locksmith Licensing
S U M M A R Y:
Provide for the licensure of lock¬
smith agencies, to require employ¬
ee registration, to require signed
work order forms when opening
residences, commercial establisn-
ments, and motor vehicles, and to
provide penalties for certain viola¬
t i o n s .

STATUS:
●01/09/2007 House Referred to
Committee on Labor, Commerce
and Industry

T N S B 5 1 5

SPONSER: Tracy
TITLE: Locksmith Licenses
ABSTRACT;
Requires the commissioner of com¬
merce and insurance to maintain
aregistry of current locksmiths
and any disciplinary actions
against them on the department's
Web s i te.
STATUS:
●02/08/2007 In t roduced
●02/12/2007 Referred to
Commerce Labor and Agriculture
C o m m i t t e e
●02/28/2007 Act ion Deferred
in Committee to 03/21/2007

cle access information to regis¬
tered locksmiths.
STATUS:

●0 3 / 0 7 / 2 0 0 7 F i l e d

W A H B 1 0 0 1
SPONSER: Lovick

TITLE: Comboting auto theft.
S U M M A R Y:

Makes it acrime to possess a
"motor vehicle theft tool" with the
in ten t t o commi t ac r ime . Mo to r
vehicle theft tool is defined os,
"Slim jim, false master key, master
purpose key, altered or shaved
key, trial or jiggler key, slide ham¬
mer, lock puller, picklock, bit, nip¬
per, any other implement shown
by facts and circumstances that is
intended to be used in the com-

of amotor vehicle related

OK HB 1845
SPONSER: Collins
TITLE: Crimes ond punishments;
making certain acts unlawful; cod¬
ification; emergency.
ABSTRACT:

An Act relating to crimes and pun¬
ishments for possession of "bump
keys".
STATUS:

●02/05/2007 Authored by
Representative Collins
●02/06/2007 Second Reading
referred to Judiciary and Public
Sofety

S C S 3 3 8
SPONSER: Reese

TITLE: Tampering of aSecurity
D e v i c e
ABSTRACT:

To create an offence of tampering
with, altering, damaging, or
destroying asecurity device.
Defines asecurity device to
include alarm systems including,
but not limited to, burglar alorms
and other types of intrusion alarms
or access control systems.
STATUS:
●01/26/2007 Senate Referred
to Subcommittee: Hutto (ch),
Jackson, Knotts, Bryant

T N S B 5 1 6

SPONSER: Tracy
TITLE: Locksmith Licenses
ABSTRACT:

Repeals locksmith licensing provi¬
sions.
STATUS:
●02/08/2007 In t roduced
●03 /15 /2007 P laced
Government Operations
Committee Calendar for 3/21

m i s s i o n

theft, or knowing that the same is
intended to be so used.
STATUS:
●01/10/2007 In t roduced
●03/13/2007 Passed House
●03/15/2007 Sent to Senate,
first reading. Sent to Judiciary
C o m m i t t e e

o n

O K S B 2 6

(Same as HB 1054)
SPONSER: Jolley
TITLE: Professions and occupations
and the Alarm and Locksmith
Industry Act; deleting
tion. Effective date
S U M M A R Y;

Exempts the sale, installation, serv¬
ice, or repair of alarm systems by
individua slicensed pursuont to
the Electrical Licensing Act under
the Alarm and Locksmith Industry
A c t .
STATUS:

●02/05/2007 Authored by
Senator Jolley
●02/06/2007 Second Reading
referred to Business and Labor
●02/06/2007 Pending author¬
ship Represenlative(s) Cooksey

T N S B 2 3 1 1
SPONSER: Bunch

TITLE: Exemption from Licensure
ABSTRACT:

Exempts from licensure part time
locksmiths who earn less than
$3,000 annually from providing
locksmithing services.
STATUS:
●02/22/2007 In t roduced
●02/26/2007 Referred to
Commerce Labor and Agriculture
C o m m i t t e e

W A H B 2 2 4 3
SPONSER: Qua i l

TITLE: Addressing the replacement
of motor vehicle keys.
ABSTRACT:
Requires that amotor vehicle man¬
ufacturer of onew motor vehicle
sold or leased in this state after
December 31, 2008, shall
vide the registered owner or the
motor vehicle, through aregis¬
tered locksmith, information neces¬
sary to permit the production of a
replacement key or other function¬
ally similar device by the regis¬
tered locksmith that allows the reg¬
istered owner of the motor vehicle

to enter, start, and operate the
motor vehicle.
STATUS:

●02/14/2007 First reading and
re fe r red t o Commerce &Labo r

an exemp-

T N H B 4 1 5
SPONSER; Coleman
TITLE: Locksmith Licenses
ABSTRACT;

Repeals locksmith licensing
provisions.
STATUS;
●02/07/2007 In t roduced
●02/08/2007 Held pending
A m e n d m e n t

3 r o -

T X H B 2 2 9 5
SPONSER: Dr iver
TITLE: Relating to arequirement
that certain motor vehicle manu¬
facturers provide key codes and
other vehicle access information to
registered locksmiths
ABSTRACT:

Relating to arequirement that cer¬
tain motor vehic le manufacturers
provide key codes and other vehi¬
cle access information to regis¬
tered locksmiths.
STATUS:
●0 3 / 0 1 / 2 0 0 7 F i l e d
●03/08/2007 Referred to House
Committee on Law Enforcement

T N H B 4 1 6
SPONSER; Co leman
TITLE: Locksmith Licenses
ABSTRACT;

Requires the commissioner of com¬
merce and insurance to maintain
cregistry of current locksmiths
ond any disciplinary actions
against them on the department's
Web s i te.
STATUS;
●02/07/2007 In t roduced
●02/08/2007 Held pending
A m e n d m e n t

O K S B 6 3 2
SPONSER: Barrington
TITLE: Professions and occupa¬
tions; changing the Alorm and
Locksmith Industry Act to the
Alarm Industry Act. Emergency.
ABSTRACT:
An Act relating to professions and
occupations by amending the
Alarm and Locksmith Industry Act
by removing all reference to "lock¬
smith" .
STATUS;

●02/05/2007 First Reading
●02/06/2007 Second Reading
referred to Business and Labor

W A S B 5 0 3 8
SPONSER: Eide

TITLE: Combating Auto Theft
ABSTRACT:

Commission of aburglary or
motor vehicle theft, this act adds
the following language, "It shall
be prima facie evidence of circum¬
stances evincing an intent to use
for commission of aburglary or
motor vehicle related theft for o

person to be in possession of mul¬
tiple vehicle keys or altered vehi-
ce keys unless such person is a
bona fide locksmi th . "
STATUS;

●01/08/2007 First reading,
referred to Judiciary.

T N H B 1 9 8 2
SPONSER: DuBois

TITLE: Exemption from Licensure
ABSTRACT:

Exempts from licensure part-time
locksmiths who earn less than
$3,000 annually from providing
locksmithing services.
STATUS:
●02/15/2007 In t roduced
●03/06/2007 Assigned to sub¬
c o m m i t t e e

T X S B 1 3 7 1
SPONSER: Corona

TITLE: Relating to orequirement
that certain motor vehicle manu¬
facturers provide key codes and
other vehicle access information to
registered locksmiths
ABSTRACT:

Reloting to arequirement that cer¬
tain motor vehicle manufacturers
provide key codes and other vehi-
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Punch SARGENT blanks
to factory specifications.SAFE CORPORATION

ELECTRONIC SAFES
F R O M A & B

oDUCTf Battery powered B P 2 0 1 - S G T

Digital key pad and

Ir^credit card actuatec

■ Available Exclusively from:
Locksmithing, Uni. LLC

3 0 2 - 5 7 5 - 0 9 9 3

www.sargentpunch.com

RS-IO RS-5

8 0 0 - 2 5 3 - 1 2 6 7

114 S. Delsea Drive, Suite 3 856-863-1186
Glassboro, NJ 08066 Fax 856-863-1208

Using ageneral purpose
l u b r i c a n t ? B e p r o l e s s l o n a l l

Use aspecially formulated
lubricant for the Locksmith
a n d S a f e Te c h n i c i a n t r a d e .

You and your customers will
be well pleased. Guaranteed!

OASTSAFfc
● - . u c * c a . 1 *

UBRICAN’

$48“ +shipping per case.
12 -11 oz. cans per case minimum order.

Order via phone or fax. Credit cards accepted.
Net 30 W.A.C. or send check with order.

Coast Safe &Lock Co., Inc.
P.O. Box 66257 ●Mobile. AL 36606

(251) 479-5264 ●Fax (251) 471-6967

- 4 0
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Since 1912 800-231-4105The Locksmith Supplier

BUMP

NEED AHANDOUT EXPLAININfi DUMPING?
Bumping has become ahot topic in the news lately,
and your customers might have questions for you...

Let HL Flake’s “Bump Key” Postcards
help educate your customers!

THESE POSTCARDS WM
●Answer questions about bumping

● P r o v i d e s o i u t i o n s
● L i s t t h e f a c t s

RECEIVE 100 POSTCARDS FREE!
WITH YOUR NEXT $250 ORDER

* M E N T I O N C O U P O N C O D E “ B U M P 1 0 0 ” W I T H Y O U R S A L E S R E P
* L I M I T - O N E F R E E S E T P E R C U S T O M E R

Fuil color postcards are ideal for mailing to your customers,
leaving on your shop counter, or handing out on service calls.

Additional postcards available @avery LOW price!
C a l i f o r d e t a i l s 8 0 0 - 2 3 1 - 4 1 0 5

aUS©D©®DLjQ
Since 1912 8 0 0 - 2 3 1 - 4 1 0 5The Locksmith Supplier



RING of aKING
Ronald E. Haidzig
joaj. Lae CRL
Paler R. Kail

5pon»arahipsM e m b a i N o m a
. 1 8
. 1 7Kwob-Rai laung 

To&hihiio Asono
Henry W. Raymond -
Yufiko Yomi 
David MTroiona
Mory S. Ohmil CPL 
William la* CRL
Charla^ C. Robertson CML
CliHord D. Lipscomb CML, CPS 63
Michael BGroves

HobinCPl
WiUiomB Neff CMICPP PSP 4 8
Ken Dole 
Jim Wil l iams CRl .
C A l l a n H o l v e r s o n
Myeong.Roe O>o .
Dcnrid MLoweff CMl, CM5T 37
Salvator* JDulcamoroCML 36
D o n a L B o i n u m C M l
Barry K. Laos CRl 3 5
Hons Mailsheda CML
Paler Soroi l ion CRl. .
ScoH 1. HanVe CPI. CPS 3 3
William LYoung CMl, CPS 33
RobaiiO DaVnbes* CMl. CPS 3 3
OonnyW Rudd CPI
William TBeronak
James 1. Honcoek CPI 
lorry A. Wo'nick CMl 
Robert W. Dvmon Sr, CAAl
Eugene RAhobelb Sr
John C. Elholl Jr, CMl, CPS
Dollos C, Bro^s 
Brack HComp CMl 
lowrence E. Smith Jr, CMl
Motion MSwann CRl
James MWalt CML, CPS
Philip A. Roversoll CPI
John L. Shondy CMl
Jeffrey S. Nunberg CML. CMST 26
JThomas Hood CML
Elvis 0Hommerschmidt CPL 2 5
Arthony JRoms
Tokosh i KuwanoCRL. . . .
Mon-Soo Seo Rl...-

Jerome 1. Coher CMl
Peter K. GouthierCPl. CPS
Michael C. Olson CRl 
John SDorsey CMl, CPS .
Jamas JCawbyCMl, CPS
William PGrant CRL 
Waller W. loscor Sr„ RL ...
Thomas G, Vonderstean CMl, CPS.. 19
Ernest W. Wright
Jomes E. Grube* CPI 
William J. McElneney CMl
James E. Fowler Sr, CMl...

. 2 2 3
R. Allobello Jr

Kenneth E. Kim CRL, CPS
Joseph W. Whitaker CPL
John A. Ilk CRl, CPS
Evelyn V. Wersomck CMl, CPS
Joseph P. Ferraro CML
John W. Sodarlond CML, CMST
Michoel E. Jordan Jr, CML
John J. Gteenon CMl, CPS 
Brian J. Reatz
Richard C, Sievers 
Steve 1. Cothran 
lecnord J. Possoiello CPL
Gary FTeoms CPI
John D. Connon CMl 
Timothy J. Moora CRl
Gregory L. Perry CMl, CPS ...
PoulM. Sovber 
Jomes T. Brickler CMl
John F. Engel CRL
Charles E.BaIcke CRl, CPS
Robert C. Rodacker CPL 
Colvin O. Morris CMl 
Robei l E.Mock .. .
Rolando Bouzo. ..

Barry L. McMenimBosifW, Shannon CPI
Williom J. Wickward CMl
Bruca J. Torbel CMl, CPS 
Robe r t MMosso rd CR l .AHC.
Thomos Demont CML, AHC
JCosey Camper CML, CPS...
Gordon R. Racine CMl
Bruce P. Eogon CML
Todd K.
Kevin R. Wilson CMl. CPS 
Carroll T. Monn 
Dona 1. Lee CMl 

Andrew A. Edmunds CML, CPS
Maurice R. Horne CMl
Daniel S. Enriquez CRL
Dole 1. Knowles
Charles EHoos CML 

Lester S. Brodsky
Rolph O. Worren CML 
Thomas R, Smith CPL
Timothy K, Chow 
Rkhord T. Johnson CPI 
Raymond C. Lusk CML 
Vincent L. Forman CML, CPS ...
Corroll T. Croson Jr
David M. Howdle
Kenny R. Carroll
Gene Eldridge
Larry 1. Votaw CMl
Andrew S. Dennison CPL, CPS .

. 1 7Eug1 1 9
1 6. 9 2
1 6. 8 2
1 6. 6 9
I S. 6 6
1 5. 6 6

1 5. 6 5
1 5

155 7
.15. 5 1
. 1 5

1 54 6
1 4. 4 4
1 4. 4 0 )
1 4. 3 8
1 4

. 1 4

1 43 5

How can Ijoin the PresicJent's Club?
You can earn amembership in this prestigious club by recruiting

just 10 new members for AlOA.
‘Any ALOA member may participate.

W h a t d o I g e t ?
When you recruit 10 members, you receive a

handsome blue blazer with aPresident's Club crest.

You also get the satisifaction of knowing that you are
helping your association, helping your industry grow,

and you are helping fellow locksmiths achieve success.
How do Iget started?

Moil the form below to the ALOA office For asupply of
applications (800) 532-ALOA or FAX (214) 819-9736.
One President's Club credit is awarded for each new

applicant. Credit is awarded only after the membership
application is approved. However, the credit will apply

for the period in which the application is received.
Failure to identify yourself os the sponsor on the applica¬
tion form at the time it is submitted to ALOA for process¬

ing will forfeit any credit.

1 4

1 43 4
1 4. 3 3
13
13
13
133 2

.13CPL. 3 2
12. 3 2
1 2. 3 1

12. 3 1
12. 3 1
r. 3 0
n. 2 8
1 1. 2 7I I
11. 2 7 >

ig CMl. CPS 1 1. 2 7
1 1. 2 7
1 1. 2 7

.26

n2 6

1 1
1 1CMl, CPS 2 4
1 02 4

1 0.23
10. 2 2
10. 2 2
1 0. 2 1
1 0. 2 0 i
10. 2 0

10. 2 0
.1019
. 1 0

1 0

10
1 01 8 L

. 1 01 8 J

I

Yes! Iwant to join the ALOA Presidents Club.
applicotions so Icon start earning credit toward membership in the club!Pleose rush me

N o m a

C c - i . . .

A d d t e u

C,ry Stale Zip

Mail ihis form to ALOA ●3500 Eosy St. ●Dellas, Texos 75247-5416



y o u r o w n c a r e e r

in Locksmithing
Learn to be alocksmith at our conveniently
scheduled hands-on morning program. Classes
are given from 7:30 am -12:30 pm. Over nine
months you will learn to service, install and
bypass awide variety of locking devices including

residential, commercial and automotive locks. Master keying, electronic
access, and safe manipulation round out acurriculum which is updated
annually to incorporate the latest industry advancements. September and
February admissions.

Other full-time courses offered are ●Bookbinding ●Cabinet St Furniture
Making ●Carpentry ●Preservation Carpentry ●Jewelry Making &Repair
●Piano Technology ●Violin Making &. Repair

Financial aid is available for qualified students.
Accred i ted member ACCSCT. Non-accred i ted

workshops 1week to 3months also offered.

N O R ' ●BENNETSTREETSCHGOL
A N E D U C A T I O N I N C R A F T S M A N S H I P

39 North Bennet St. ●Boston, MA 02113 ●(617) 227-0155

www.nbss*org



S m a r t C l o n e
For All Cloneable
Keys... Including
Ford, Infiniti &
Toyota

S m a r t C l o n e
Key Blanks

Larges t
Select ion of

IN D W K

Groovy Keys...
Anywhere

A u t o m o t i v e
Transpohder
Keys

‘Sc.- Displays
and Key
A s s o r t m e n t s

W R 5 '

i l
R r e c i a o n
Key Machines
a n d C u t t e r s

S C 9 - A R 1 -

I T T T T T i n M

klUUUIll
I L L L L u ^ i . « .

2 5 0 B i n
P a c k s

K W H -

T T T l T n !

L i n e

Master Keying
a n d F i n e
Duplication

0 0

View Our Complete Line
o f P ro fess iona l Locksm i th Ha rdware a t . . .

www. j e t keys . com

J e t
A B C K E Y

E x c l u s i v e s

U n i B o w
N e u t e r B o w

P e r s o n a l L i n e

U S A
_SS5-1212

fI \

E A S T E R
L O C K I K E Y

3 2 S 3 S 3 S

U S D V / i
t L L i N O i : ;

J E T H A R D W A R E M A N U F A C T U R I N G C O R P

800 Htn^ale Street, Brooklyn NY 11207



D00M3inb Armor® StopGMngAwayYourPromsf

r r
9

S h a t t e r e d F i x e d

Save Time, Make Money
Repairing abroken doorjamb
used to take hours. Now

in less than an hour, you can
fix broken jambs and help
prevent repeat offenses. Stop
giving good business away to
your carpenter.

Protection 888-582-22PI
Where It’s

Needed Mest

t '

^Hinge Shield Your Customers Need This

Current security products only alert
homeowners that they have already
been v io la ted .

Your customers will actually be able to
sleep secure the night after abreak-in.
Helps eliminate tenant initiated damage
and secures vacant un i ts fo r land lords.

This Will Change Your Business

ie Hinge Shields fit around the existing
)or hinges and help prevent hinges from
;ing kicked in Aunique system that

reinforces the key strike
points on entry doors
and repairs damage

from previous kick-ins

)Door Shield
le Door Shield reinforces the lock area of

edoor and helps prevent the door from
ilitting when kicked. Low profile model
available in colors to match your locks

)Jamb Shield VYou should make $1,000 on every call
that you answer with this product

●Calling acarpenterto fix shattered
jambs costs you money

●This will help you sell more high-end
deadbolts

^e backbone of the system, the Jamb
lield is a48" long sleeve that wraps
ound the lock side of the doorjamb,
aking it extremely difficult to kick in.
he Jamb Shield comes sizes to fit
:andard (5.5") and Universal (5" to 12")
ck spacing. Jamb and hinge shields

ffnrmnm Yaa 6anl fltfigil Fatea BwniBy » A / n r U \ A / i + h Q n v / l o n H I n r H c ?■R n \ / r \J _ J VI .. 0 1/1
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S e a r c h A l e i t
✓Available in avariety of colors and styles
✓Recognized &Accepted by the TSA

✓Security Window cannot be altered with apaper clip

✓Security Window can only be reset by aperson knowing the combination
✓Zinc Die Cast Body {Not Brittle Plastic)
✓Steel Shackle is virtually unbreakable

Security Window

O Red Window:

Luggage has been searched.

o Green Window:

Lock Not Opened.

The new SearchAlert Security window changes color from Green to Red when the TSA secured
access device is used to open the lock, or when an unauthorized person has opened the lock
using acounterfeit opening device. Travelers will now know when their SearchAlert Classic locks
have been opened, and whether their bags have been searched by aTSA agent, or violated by an
unknown person. Protected by U.S. Patents 6,877,345 and 7,007,521. The Design at the Lock is aRegistered Trademark' of The Eastern Company.

The name rjon can TrnsT for Travel safefif, secnriTrf &( accoimTahilifî .

Z3-.
Security Products ADivision of The Eastern Company AProud Union Company. (S.E.I.U.)
301 Wes t H in t s Rood |Whee l i ng , I L 60090 |Te lephone : 800 .733 .8588 [Fax : 847 .537 .1881
w w w. c e l s e c u r i t y. c o m

TRAVEL SENTRY’
A P P R O V E D


